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At  least  one  I 
nappy  manufacturer  has  got  I 

to  the  bottom 
of  its  supply  problems. 

i  For  the  past  few  months  your  customers  have 

been  crying  out  for  Bambi  disposable  nappies. 

And  the  demand  has  been  a  little  more  than 
we  could  supply  Until  now  that  is. 

Because  now  we  re  making  more  Bambi 
nappies  than  ever  before. 

I  Bambi  is  the  only  disposable  nappy  available 

throughout  the  country  with  a  waterproof 
j      backing  sheet. The  backing  helps  disperse  wetness 
|      evenly  through  the  whole  nappy- so  there's  less 
I      chance  of  nappy  rash. 

Which  should  make  babies  and  retailers  very 

happy  indeed.  Golden  Babe  Bambi. 

Lilia  White  (Sales)  Ltd,  Alum  Rock  Road,  Birmingham  B8  3DZ. 
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FOR  FAST  PAIN-RELIEF 


Beecham  remedies  for  headache,  nerve  pains,  rheumatic  aches  ...  all  across 
the  country  they're  household  words.  And  they're  all  heavily  advertised  too,  in  press, 
on  TV  or  both.  Which  means  they  all  sell— fast. 

Profit  fully  from  the  advertising,  from  the  demand  and  from  Beecham's  active 
support  of  resale  price  maintenance.  Display  these  famous,  fast-selling  remedies  so 
your  customers  can  see  you  stock  them. 

BEECHAM  HOME  MEDICINES- 
BEST  SELLERS  ALL  ROUND 


Beecham's  Powders 

Tablets,  -f-  Hot  Lemon 
Phensic  Tablets 

Macleans  Indigestion  Remedy 

Powder,  Tablets 

Iron  Jelloids 

Fynnon  Calcium  Aspirin 

Tablets 

Cephos  Powders,  Tablets 
Ellimans  Embrocation 


Germolene  Ointment, 
Footspray,  Plasters,  New-Skin 
Setters  Tablets 

Veno's  Standard  and  Honey  and  Lemon 
Fynnon  Salt 

Dinneford's  Gripe  Mixture 
Yeast-vite  Tablets 
Phosferine  Tablets.  Liquid 
Fynnon  Spa  Bath  Salts  and  Liquid 
Beecham's  Pills 


All  Fresh  Clean-up  Squares, 

Baby  Bottom  Wipes 

Eno  Fruit  Salt' 

Germoloids  Ointment, 

Suppositories.  Moist  Toilet  Tissues 

Phyllosan  Tablets 

Ashton  &  Parsons  Powders 

Mac  Lozenges 

Night-nurse 

Diocalm  Tablets 


BEECHAM  PROPRIETARIES,  Beecham  House,  Great  West  Road,  Brentford,  Middx.  Tel:  01-560  5151 
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Fulminating  discontent 

Although  the  Central  NHS  Committee  has  submitted 
a  claim  that  amounts  to  an  increase  of  7.4p  per 
prescription  representing  about  30  per  cent  (equivalent 
to  £22m  approximately  in  one  year)  more  than  the 
present  level,  it  is  hardly  likely  to  satisfy  a  large 
proportion  of  contractors. 

The  Committee  should  note  the  signs  of  discontent. 
For  far  too  long  chemists  have  been  shackled  by 
decimal  fractions.  Is  there  another  profession  that 
would  have  demanded  0.74p  and  not  0.75p? 

There  is  a  feeling  that  the  action  should  have  been 
taken  earlier  and  the  fear  that  by  the  time  the 
negotiations  have  gone  through  their  various  stages,  a 
larger  percentage  of  the  demand  will  have  been  eroded. 
Furthermore  the  inflationary  situation,  which  is  generally 
expected  to  continue  until  after  the  anticipated  general 
election  takes  place  and  a  new  government  installed, 
could  have  a  disastrous  effect  on  the  claim. 

The  recent  experience  of  retailers,  having  their 
margins  attacked  has  generally  toughened  their 
outlook,  and  they  are  therefore  expecting  those 
negotiating  on  their  behalf  to  be  more  demanding  and 
resolute. 

A  case  in  point  concerns  the  representations  that 
had  been  made  that  the  maximum  quantity  of  oral 
contraceptive  tablets  which  may  be  prescribed  and 
dispensed  against  a  single  prescription  on  Form  FP10 
should  be  limited  to  a  maximum  of  three  month's 
supply. 

When  the  Department's  reply  indicated  it  was  not 
willing  to  impose  such  restrictions  on  the  freedom  of 
doctors  to  use  their  clinical  judgment  when  prescribing 
oral  contraceptives,  the  Contractors  Committee 
decided  that  a  fee  should  be  "sought"  for  each  month's 
supply  ordered  on  FP10. 

The  present  mood  of  the  individual  contractor  is  to 
"demand"  not  "seek".  Many  believe  that  too  many 
outstanding  problems,  rota  and  oxygen  service,  and 
rural  practices  have  been  around  for  too  long  and  they 
do  not  want  them  added  to.  Somehow  the  contractors' 


committee  has  to  convince  those  it  represents  that 
it  can  achieve  some  real  advances  for  them.  Both 
need  some  successes  quickly. 

New  addresses 

The  Post  Office  has  now  adopted  most  of  the  new 
county  names  in  England  and  Wales  which  followed 
the  local  government  reorganisation  in  April. 

Not  all  addresses  are  affected,  but  the  Post  Office 
is  seeking  the  co-operation  of  its  business  customers 
to  make  the  change-over  as  trouble-free  as  possible. 
It  is  particularly  anxious  to  ensure  that  mailing  lists 
are  revised,  as  necessary,  without  delay,  although 
there  will  be  a  one-year  period — until  July  1975 — 
when  both  old  and  new  addresses  will  be  acceptable. 
There  are  no  changes  in  postcodes. 

The  recent  local  Government  Act  created  six  new 
metropolitan  counties,  called  Greater  Manchester, 
Merseyside,  South  Yorkshire,  West  Yorkshire,  West 
Midlands,  and  Tyne  and  Wear.  Five  new  counties  also 
appeared  on  the  map:  Avon,  Cumbria,  Humberside, 
Cleveland,  and  Hereford  and  Worcester. 

The  two  names  not  to  be  adopted  are  Greater 
Manchester  and  Hereford  and  Worcester.  Because  of 
the  possible  confusion  of  the  county  name  with  the 
post  town  names  of  Manchester,  Hereford  or  Worcester 
mail  could  be  delayed  through  mis-sorting  or  mis- 
sending.  For  Humberside,  the  Post  Office  decided 
that  a  prefix  North  or  South  will  be  necessary. 

The  local  Government  Act  affects  only  England  and 
Wales.  A  separate  Act  for  Scotland  is  due  to  come  into 
effect  in  early  1975.  The  Post  Office  is  already 
examining  its  implications  for  postal  addresses  in 
Scotland,  and  will  be  announcing  its  plans  at  a  later 
date. 

This  changeover  for  many  is  a  terrific  task.  For  the 
C  &  D  alone  it  means  checking  thousands  of  addresses, 
We  shall  be  delaying  our  activities  in  that  direction 
until  we  have  handled  the  new  VAT  changes  in  the 
Price  List.  First  things  first. 


Post  Scripts 


The  Mexican  flavour 

Bush  Boake  Allen,  one  of  the  world's 
largest  organisations  specialising  in  the 
perfection  and  production  of  flavours  and 
fragrances,  will  demonstrate  their  expertise 
in  the  creation,  development  and  applica- 
tion of  flavours  within  the  context  of 


Mexican  cuisine  at  a  symposium  in 
October. 

This  is  the  first  of  a  programme  of 
national  flavours  symposia  BBA  are  hold- 
ing during  the  coming  years  to  present  the 
company's  ability  to  concentrate  on  any 
specific  area  of  the  world  in  order  to 
analyse  its  cuisine  and  flavour  preferences 
and  re-create  the  flavours  for  use  in 
foodstuffs. 

The  Mexican  symposium  will  be  held 
at  the  Berystede  Hotel,  Ascot,  October  8- 
9,  and  delegates  are  being  invited  from 
leading  food  and  beverage  companies  in 
the  UK  and  Europe. 


Wartime  "memory" 

There  were  some  anxious  moments  last 
week  for  C&D's  printers,  W.  S.  Caines 
Ltd  when  an  unexploded  bomb  was  found 
within  half  a  mile  of  their  Plaistow,  East 
London,  premises.  About  2,500  people 
were  evacuated  from  their  homes  in  the 
area  while  the  bomb  was  successfully 
dealt  with  by  an  Army  bomb  disposal 
squad.  Older  residents  commented  that 
the  episode  brought  back  memories  of 
"the  wartime  spirit".  Happily,  little  damage 
was  caused  when  the  bomb  casing  and 
fuse  were  blown  up  after  the  explosive 
had  been  steamed  out. 
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Eight  million  more  NHS  scripts 
dispensed  last  year 


Chemist  and  appliance  contractors  in  Eng- 
land dispensed  some  264m  prescriptions 
during  1973  —  a  rise  of  8m  over  1972  — 
according  to  the  Annual  Report  of  the 
Department  of  Health  and  Social  Security 
published  last  week. 

Covering  the  complete  year  of  the  NHS 
prior  to  reorganisation,  the  Report  (HM 
Stationery  Office,  £0-79)  records  that  the 
total  cost  of  the  pharmaceutical  services 
for  1972/73  was  £226m,  with  an  antici- 
pated cost  of  £249m  for  1973/74.  The 
average  net  ingredient  cost  per  prescrip- 
tion in  1973  was  £0-649,  7  per  cent  higher 
than  in  1972,  and  the  total  cost  of  the  dis- 
pensed prescriptions  was  about  £223m,  a 
rise  of  £22m  over  the  previous  year. 

Some  59  per  cent  of  prescriptions  were 
dispensed  without  charge  to  the  patient, 
the  same  percentage  as  in  the  previous 
year,  with  charges  on  the  remaining  110m 
prescriptions  amounting  to  £22-lm  (£21-5m 
from  106m  in  1972).  A  total  of  £888,000 
was  received  from  dispensing  doctors,  and 
about  £197,000  was  refunded  to  patients. 

Price  increases  on  ethical  medicines  were 
agreed  to  an  estimated  value  of  £5-5m  a 
year  and  price  reductions  made  on  other 
products  were  estimated  to  have  an  annual 
value  of  £5-3m;  lump  sum  payments  total- 
ling £0-3m  were  received.  Pharmaceutical 
services  were  provided  at  four  health 
centres  out  of  a  total  of  468,  and  are  to 
be  available  at  six  of  the  148  centres  un- 
der construction. 

White  paper  on  state 
control  next  week? 

The  white  paper  on  the  Government's 
plans  for  state  control  in  industry  is  due 
to  be  published  soon.  A  spokesman  for 
the  Department  of  Industry  told  C&D 
that  it  was  hoped  to  publish  the  white 
paper  at  the  end  of  next  week.  The  Prime 
Minister,  speaking  on  a  radio  programme 
on  Sunday,  said  that  it  would  be  "  in 
accordance  with  "  the  manifesto  put  for- 
ward by  the  Labour  Party  at  the  last 
election,  and  it  would  be  clear  and 
remove  a  great  deal  of  the  uncertainty  for 
business  which  had  been  created  by  the 
public  debate.  Among  other  things,  the 
proposals  in  Labour's  manifesto  called 
for  nationalisation  of  sections  of  the  phar- 
maceutical industry. 

New  BP  analgesics 
without  phenacetin 

Three  new  monographs  will  be  introduced 
into  the  British  Pharmacopoeia  1973  on 
September  1. 

Aspirin  and  codeine  tablets  will  contain 
aspirin  400mg  and  codeine  8mg.  Soluble 
aspirin  and  codeine  tablets  will  contain 


aspirin  in  fine  powder  400mg,  codeine 
phosphate  8mg,  calcium  carbonate  130mg, 
anhydrous  citric  acid  40mg  and  saccharin 
sodium  4mg.  The  formula  of  aspirin  and 
caffeine  tablets  includes  aspirin  350mg  and 
caffeine  30mg.  The  dose  stated  in  all  cases 
is  one  or  two  tablets. 

A  spokesman  from  the  Commission  said 
that  there  are  no  plans  at  present  to  delete 
the  monographs  on  similar  preparations 
containing  phenacetin.  The  new  formula- 
tions are  being  introduced  as  alternatives 
for  OTC  sale.  Copies  of  the  monographs 
are  available  from  the  British  Pharmaca- 
poeia  Commission,  8  Bulstrode  Street, 
London  W1M  5 FT. 

Homoeopathic  pharmacists 
elect  new  president 

Dr  Peithner,  a  general  practice  pharma- 
cist in  Vienna,  is  the  new  president  of  the 
Comite  International  des  Pharmaciens 
Homeopathes. 
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Dr  Peithner,  who  will  hold  the  position 
for  two  years,  was  elected  at  a  meeting  in 
Strasbourg  recently,  attended  by  pharma- 
cists from  seven   member  countries.  H 
suggested  that  committee  members  should 
work  to  improve  the  position  of  homoeo 
pathy  and  try  to  see  that  regulations  do 
not  adversely  affect  homoeopathic  medi 
cine.  They  should  also  continue  the  at-| 
tempts  to  unify  methods  of  preparation 
both  in  Europe  and  internationally  andl 
encourage  more  active  exchange  of  infor-J 
mation  between  members  of  CIPH. 

A  recent  study  of  169  homoeopathic! 
mother-tinctures  showed  that,  despite  dif-| 
ferences  in  manufacturing  procedure  andl 
the  concentration  of  alcohol  used  as  ex-1 
tractive,  the  total  solid  figure  for  samples! 
from  different  manufacturers  showed  a] 
surprising  degree  of  agreement.  Furthers 
work  is  to  be  carried  out  with  a  view  tol 
eventually  defining  base  methods  of  pre-l 
paration  which  could  be  used  as  a  stan-l 
dard  for  inclusion  in  pharmacopoeia. 

Some  constituent  of  fresh  plant  tinctures! 
common  to  most  may  be  found  a  suitable^ 
reference  for  use  as  a  means  of  standardi-| 
sation.  A  table  of  comparison  of  thej 
method  of  preparation  of  mother-tinc-| 
tures  from  animal  preparations  used  inj 
homoeopathic  medicine  was  circulated  andl 
will  form  the  basis  of  further  discussion.! 

The  next  full  committee  meeting  is  toj 
be  at  the  time  of  the  Internationali 
Homoeopathic  (doctors)  League  in  Rotter-S 
dam  on  April  28,  1975,  and  the  scientific! 
commission  at  Strasbourg  on  December  2.1 


Warning  about  hazards  of  drug  excipients 

as  lactulose  but  also  contains  lactose  and 
galactose  which  should  be  considered 
when  treating  diabetics  or  patients  on  a 
galactose-free  diet.  Creatinine  is  included 


Supposedly  inert  constituents  of  medicines 
may  present  unsuspected  hazards,  say  two 
pharmacists  in  the  August  Adverse  Drug 
Reaction  Bulletin. 

Mr  M.  L.  Rogers,  principal  pharmacist, 
regional  drug  information  centre,  and  Mr 
C.  W.  Barrett,  area  pharmaceutical  officer, 
London  Hospital,  feel  that  probably  less  is 
known  about  these  constituents  than  about 
the  drugs  with  which  they  are  mixed,  as 
far  as  their  effect  on  patients  is  concerned. 
Information  about  such  ingredients  rarely 
appears  on  the  label  or  in  the  manufac- 
turers' literature. 

"It  may  be  unreasonable  to  ask  for  de- 
clarations of  total  contents  of  all  pharma- 
ceutical preparations,  but  where  a  con- 
stituent is  likely  to  affect  certain  groups  of 
patients  a  suitable  warning  should  be  in- 
cluded on  the  data  sheet  to  alert  the 
preseriber." 

Known  sensitisers  such  as  parabens  and 
lanolin  in  topical  preparations,  including 
cosmetics,  should  be  mentioned.  The 
calorific  value  and  electrolyte  content, 
which  could  be  important  when  a  patient 
needs  to  restrict  sodium  or  potassium  in- 
take, should  also  be  given  where  appro- 
priate. The  authors  say  that  wheat  flour 
(containing  gluten),  sugars  and  starches  are 
supposedly  inert  excipients  but  Nulacin, 
for  example,  contains  10-50mg  gluten  in 
each  tablet  and  could  have  undesirable 
effects  in  a  patient  suffering  from  gluten 
enteropathy;  a  small  amount  of  lactose  is 
enough  to  upset  children  suffering  from 
lactose  intolerance  and  high  concentrations 
of  sucrose  are  often  present  in  mixtures 
not  always  called  "syrups". 

Duphalac  liquid  is  sometimes  prescribed 


as  a  solubilising  agent  in  Decadron  injec- 
tion and  could  cause  confusion  in  serum] 
creatinine  determinations.  Sodium  ben- 
zoate  used  as  a  preservative  in  diazepam 
injection  could  induce  kernicterus  in  the 
newborn  by  displacing  bilirubin  from  its 
plasma  albumin  binding  sites.  Hyperbiliru- 
binaemia  has  been  seen  in  infants  of 
mothers  given  diazepam  in  labour  and, 
although  diazepam  itself  decreases  glu- 
curionide  conjugation  of  bilirubin,  the 
authors  feel  that  the  sodium  benzoate 
could  also  contribute  to  the  effect. 

The  cores  of  slow-release  tablets  have 
been  reported  to  have  aggravated  an  ob- 
struction of  the  colon  in  one  case  and  I 
caused  gangrene  of  a  Meckel's  diverticu- 
lum (a  small  pouch  on  the  ileum  in  about 
2  per  cent  of  people)  in   another.  The ' 
authors  say  it  would  seem  unwise  to  give 
this  type  of  formulation  to  patients  with  | 
suspected  strictures,  as  in  Crohn's  disease, 
ulcers  or  diverticula  of  the  gut. 

The  antibacterial  phenylmercuric  nitrate 
has  been  inactivated  by  sodium  metabisul- 
phite  and  both  substances  are  included  in 
a  number  of  official  eye-drop  formulas. 

Other  constituents  may  make  prepara- 
tions unsuitable  for  certain  routes  of 
administration.  If  a  drug  is  present  in  an 
inactive  form  which  must  be  metabolised 
to  release  the  active  form  it  will  not  be 
suitable  for  a  local  irrigation,  eg  chloram- 
phenicol sodium  succinate  is  not  suitable 
for  local  ophthalmic  preparations,  say  the 
authors. 
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Retail  sales  show  recovery 
during  June 


Family  Planning 
Requisites  Available 
Here 


The  final  seasonally  adjusted  index  of  the 
volume  of  retail  sales  in  June  is  108T 
(1971  =  100),  which  shows  a  recovery  of 
some  2\  per  cent  from  the  low  figure  in 
May. 

Increases  in  earnings  paid  under 
threshold  arrangements  may  possibly 
have  contributed  towards  higher  spending 
in  June  says  the  Department  of  Industry, 
who  compile  the  monthly  sales  figures. 
The  bringing  forward  of  some  of  the  mid- 
year "sales"  could  have  been  another 
factor. 

In  the  second  quarter,  the  average 
volume  of  total  sales  in  the  first  half  of 
1974  was  2\  per  cent  below  the  level  in 
the  second  half  of  last  year  for  the  cate- 
gory which  includes  chemist  shops. 

According  to  the  retail  sales  index,  the 
value  of  chemists'  and  photographic  goods 
dealers'  sales  in  June  rose  12  per  cent 
compared  with  the  previous  year,  with 
an  advance  of  15  per  cent  for  businesses 
generally.  Independent  chemists'  sales  were 
up  by  10  per  cent,  giving  a  new  index  of 
147  (1971  =  100),  the  index  for  all  chem- 
ists being  150.  Figures  for  multiple 
chemists  are  not  given,  and  NHS  receipts 
are  not  included  in  the  calculations. 

More  time  to  discuss 
trading  practices 

The  Consumer  Protection  Advisory  Com- 
mittee are  to  have  more  time  to  consider 
two  references  made  to  them  by  Mr 
Methven,  the  director-general  of  Fair 
Trading  recently. 

A  six-week  extension  applies  to  Mr 
Methven's  attempts  to  control  notices  in 
shops  which  may  mislead  consumers  about 
their  rights,  such  as  "  No  money  re- 
funded." A  three-month  extension  has 
been  allowed  on  the  proposal  dealing  with 
situations  such  as  mail  order  in  which 
customers  are  asked  to  make  pre-payments 
when  ordering  goods  without  any  specific 
assurance  about  delivery  date. 

The  CPAC  will  report  on  the  first  refer- 
ence by  September  3  and  the  second  by 
November  15. 

Move  to  restrict  animal 
use  of  chloramphenicol 

Measures  are  being  taken  to  restrict  the 
use  of  chloramphenicol  in  animals. 

The  Ministry  of  Agriculture,  Fisheries 
and  Food  has  written  to  the  Royal  Col- 
lege of  Veterinary  Surgeons,  the  British 
Veterinary  Association  and  the  Associa- 
tion of  the  British  Pharmaceutical  Industry 
recommending  that  chloramphenicol 
should  only  be  used  in  animals  when 
clinical  and  laboratory  assessments  indi- 
cate that  no  other  safer  antibiotic  would 
be  effective.  Suspected   systemic  salmon- 


ellosis in  cattle,  respiratory  infections  in 
calves  and  feline  panleucopenia  are  given 
as  possible  situations  in  which  chloram- 
phenicol could  be  given  systemically. 

Changes  in  product  licences  for  veteri- 
nary products  containing  chloramphenicol 
may  be  required  and  the  Ministry  have 
notified  the  manufacturers  concerned.  The 
restrictions  are  based  on  recommendations 
of  the  Veterinary  Products  Committee,  the 
Committee  on  Safety  of  Medicines  and  the 
Joint  Subcommittee  on  Antimicrobial 
Substances. 

Assist  pharmacy  openings 
says  Bristol  councillor 

Chemists  should  be  encouraged  to  take 
premises  in  shopping  areas  serving 
Bristol's  housing  estates.  This  was  pro- 
posed by  a  Bristol  City  councillor,  Mrs 
J.  Hole,  recently  when  commenting  on  the 
increasing  lack  of  chemists'  shops  on 
Bristol's  housing  estates.  She  said:  "It  ap- 
pears the  main  reason  for  this  lack  is  that 
the  public  tend  to  use  the  chemist  for  pre- 
scription facilities  only,  purchasing  other 
toilet  requirements  at  the  supermarket. 
Consequently,  the  chemist  finds  his  in- 
come reduced  below  the  level  required  to 
make  his  business  a  viable  proposition". 

Mrs  Hole  said  she  was  not  satisfied 
that  suggestions  for  mobile  chemists  were 
the  answer  to  the  problem  and  added: 
"I  feel  we  should  be  looking  at  ways  of 
encouraging  chemists  to  come  into  the 
shopping  areas.  This  could  be  done  either 
to  make  provision  for  a  pharmacist  with- 
in another  shop  or  to  subsidise  a  chemist 
who  is  willing  to  open  in  any  area." 


The  design  for  the  Scottish  Health 
Education  Unit's  family  planning  sticker 
which  is  to  be  distributed  to  pharmacies 
in  Scotland  with  the  approval  of  the 
Society's  Scottish  Executive 

Kodak  dispute  ends 

Industrial  action  at  Kodak  Ltd's  Heme! 
Hempstead  laboratories  has  been  called 
off  following  last  week's  signing  of  an 
agreement  between  the  company,  the  Asso- 
ciation of  Cinematic,  Television  and 
Allied  Technicians  and  the  Union  of 
Kodak  Workers.  A  spokesman  for  the 
company  said  that  now  more  colour  pro- 
cessing plant  could  be  used  in  time  for 
the  peak  holiday  processing  peak. 
□  Kodak  told  C&D  this  week  that  pro- 
cessing times  for  Kodachrome  II  films 
were  now  2 — 3  days  in  the  laboratory. 

Families  spend  more 

The  "typical"  UK  family  spent  an  average 
of  £0-20  a  week  on  medicines  and  surgical 
goods  last  year,  compared  to  £017  in  1972. 
The  preliminary  report  of  the  Family  Ex- 
penditure Survey  1973,  published  in  the 
June  edition  of  the  Department  of  Em- 
ployment Gazette  (HM  Stationery  Office, 
£0-52j),  also  records  an  average  of  £043 
a  week  per  family  being  spent  on  toilet 
requisites  (£040  in  1972).  Total  weekly 
expenditure  per  family  is  estimated  at 
£39  43  (£35-06  in  1972). 


US  Court  decides  for  pharmacists  against  FDA 


A  US  District  Court  has  ruled  against  a 
Food  and  Drug  Administrations  regula- 
tion which,  in  effect,  required  patients  to 
obtain  methadone  prescribed  for  analgesia 
on  an  outpatient  basis  from  a  hospital 
pharmacy. 

According  to  a  recent  American  Pharma- 
ceutical Association  Newsletter,  the  judge 
decided  that  FDA  may  not  deprive  physi- 
cians and  patients  access  to  the  drug 
methadone,  through  the  duly  licensed 
pharmacist  and  pharmacy  of  their  choice, 
when  the  drug  is  prescribed  for  relief  of 
severe  pain.  Judge  J.  H.  Pratt,  speaking  of 
the  difficulty  of  making  his  decision,  is 
reported  to  have  said  "It  is  undoubtedly 
true  that  methadone  poses  unique  prob- 
lems of  medical  judgment,  law  enforce- 
ment and  public  policy  but  this  fact  alone 
cannot  justify  a  federal  agency  of  specifi- 
cally delimited  jurisdiction  .  .  .  implement- 
ing unique  controls  solution  not  authorised 
by  Congress."  The  statement.  Newsletter 
adds,  summarised  A  Ph  A's. 


The  decision  in  the  case,  which  was 
initiated  by  APhA  and  brought  by  three 
practising  pharmacists  and  a  physician, 
does  not,  however,  affect  the  FDA  regu- 
lations governing  the  prescribing  of 
methadone  in  the  treatment  of  heroin 
addicts. 

Commenting  on  the  decision.  Dr  Wil- 
liam S.  Apple,  APhA  executive  director, 
stated  that  the  decision  "provides  judicial 
recognition  of  the  national  policy  estab- 
lished by  Congress  that  community  phar- 
macists are  to  be  fully  available  in  meeting 
public  health  care  needs.  This  means  that 
every  pharmacist  is  legally  entitled  to  dis- 
pense any  drug  legally  available  for 
medical  purposes."  The  FDA  had  never 
come  forward  with  any  factual  support  for 
its  contention  that  methadone  should  be 
segregated  from  other  narcotic,  stimulant 
and  depressant  drugs  for  which  Congress 
and  state  legislatures  had  assigned  control 
responsibility  and  authority  to  community 
pharmacists,  Dr  Apple  added. 
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Presentation  of  medicines 
and  child  safety 


The  Government  has  accepted  in  prin- 
ciple recommendations  made  by  the 
Medicines  Commission  on  the  presentation 
of  medicinal  products  in  relation  to  child 
safety.  Announcing  this  on  Thursday,  Dr 
David  Owen,  Minister  of  State,  Depart- 
ment of  Health  and  Social  Security,  said 
that  "urgent  consultations  would  be  initia- 
ted with  a  wide  range  of  professional  and 
trade  associations  and  consumer  interests." 

The  recommendations  are  summarised 
by  the  Commission's  chairman,  Sir  Ronald 
Bodley  Scott,  in  a  letter  accompanying  the 
report  to  the  Secretary  of  State,  Mrs 
Barbara  Castle.  They  are: 
Unit  packaging:  A  wider  use  should  be 
made  as  soon  as  possible  of  unit  packa- 
ging of  all  solid-dose  medicines  which  are 
known  to  present  a  hazard  to  children; 
to  this  end,  regulations  should  be  made 
as  soon  as  possible  under  Section  87  of 
the  Medicines  Act  1968  requiring  solid- 
dose  medicines  containing  the  following 
substances  as  a  matter  of  priority  to  be 
sold  or  dispensed  in  opaque  unit- 
packaging: 

Aspirin  (except  effervescent  tablets  con- 
taining not  more  than  25  per  cent  of 
aspirin) 

Tricyclic  anti-depressants 

Barbiturates 

Solid  preparations  of  iron  salts  contain- 
ing more  than  24mg  of  elemental  iron  per 
unit 

Phenothiazine  derivatives 
Paracetamol 

The  effect  of  using  unit  packaging 
should  be  monitored. 
Aspirin  and  paracetamol:  All  solid-dose 
medicines  containing  aspirin  or  paraceta- 
mol promoted  for  children  should  be 
white  and  without  added  flavouring. 

The  pack  size  of  aspirin  and  para- 
cetamol tablets  with  a  maximum  strength 
of  90mg  per  aspirin  tablet  and  150mg  per 
paracetamol  tablet. 

Educational  aspects:  Continuous  care 
should  be  exercised  to  keep  medicines  out 
of  the  reach  of  children  (and  if  possible 
in  locked  cabinets  and  drawers)  at  all 
times  .  .  . 

The  Health  Education  Council  should 
be  asked  to  organise  a  publicity  cam- 
paign to  emphasise  the  need  for  care  in 
handling  and  storing  medicines  in  the 
home,  particularly  prescribed  medicines 
and  analgesics  sold  by  retail. 

The  Area  Health  Authorities'  attention 
should  be  drawn  to  the  importance  of 
giving  advice  in  the  potential  danger  of 
medicines. 

A  suitable  warning  to  keep  medicines 
out  of  the  reach  of  children  should  ap- 
pear on  the  labels  of  all  medicines.  Con- 
sideration should  be  given  to  the  en- 
couragement of  campaigns  for  the  return 
of  unused  medicines. 

Miscellaneous:  Action  should  be  taken  to 


try  to  ensure  that  the  practice  of  market- 
ing chocolates  and  sweets  in  unit  packag- 
ing does  not  spread  to  the  United  King- 
dom. Wherever  possible  solid-dose  medi- 
cines should  be  dispensed  or  sold  in 
opaque,  amber  or  tinted  containers. 

In  this  connection  evidence  was  given 
to  the  working  group,  by  the  Pharma- 
ceutical Society  who  said  that  substantial 
advantages  would  accrue  from  the  general 
adoption  of  strip  or  blister  packaging  for 
all  solid  dosage  forms  of  drugs.  How- 
ever, they  drew  attention  to  the  storage 
problems  which  would  face  pharmacists 
with  a  changeover  to  unit  packaging. 

The  Association  of  the  British  Pharma- 
ceutical Industry  also  pointed  out  the  need 
in  such  a  changeover  for  extensive  sta- 
bility testing,  provision  of  new  machinery 
(and,  in  some  cases,  new  buildings  to 
house  it),  shortages  of  packaging  materials 
and  a  reduction  in  the  speed  of  packag- 
ing. It  stressed  the  increase  in  costs,  both 
immediate  and  continuing,  of  such  an 
operation  and  warned  of  delays  in  any 
large  scale  changeover. 

The  Commission  does  not  recommend 
that  reclosable  containers  should  be  made 
compulsory.  They  feel  unable  to  support 
the  introduction  of  standard  tests  for  child- 
resistant  containers  requiring  participation 
by  young  children,  because  these  would 
involve  showing  the  children  how  to  open 
them.  They  therefore  advise  the  Health 
Ministers  against  setting  up  a  committee 
to  supervise  the  conduct  of  such  tests  with 
a  view  to  Ministerial  approval  of  particu- 
lar types. 

As  an  interim  measure,  however,  in  case 
it  proves  impracticable  to  introduce  strip 
and  blister  packs  in  the  short  term,  the 
Government  has  decided  to  start  parallel 
consultations,  initially  with  the  profes- 
sional bodies  concerned,  on  the  possibility 
of  using  types  of  child  resistant  containers 
which  have  been  tested  in  other  countries, 
or  are  similar  to  types  which  have  been 
tested,  for  dispensing  particular  medicines 
under  the  NHS. 

The  working  group  which  was  set  up 
by  the  Medicines  Commission  comprised 
seven  persons,  three  of  whom  were  phar- 
macists. They  were  Mr  W.  M.  Darling, 
who  chaired  the  group,  Mr  L.  M.  Spalton 
and  Professor  A.  Wilson.  Its  first  meeting 
was  on  July  27,  1973  and  the  report  was 
sent  to  the  Minister  (Mrs  Barbara  Castle), 
in  May  this  year. 

The  Commission  considered  that  the 
report  should  be  made  known  at  an  early 
date  a&  the  recommendations  may,  if 
accepted,  involve  the  pharmaceutical  in- 
dustry in  a  good  deal  of  reorganisation  of 
packaging  practices. 

Copies  of  the  report  can  be  obtained 
from  the  Department  of  Health  and  Social 
Security,  33  Finsbury  Square  London 
EC2A  1PP. 
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US  evidence  for  safety 
containers'  success 

Safety  packaging  does  decrease  child 
poisoning,  but  each  society  must  decide 
for  itself  whether  it  is  worth  the  cost 
suggests  a  doctor  in  last  week's  Lancet. 

Dr  R.  G.  Schertz,  Madigan  Army  Medi 
cal  Centre,  Washington,  USA,  says  tha 
even  with  the  earlier,  perhaps  less  satisfac 
tory,  child-resistant  containers,  a  reduction 
in  childhood-poisoning  rates  of  88  per 
cent  has  been  seen  at  the  hospital  over  a 
seven-year  period.  Most  of  the  children 
who  opened  the  closures  did  so  in  uncon- 
ventional ways  eg,  with  the  teeth.  It  was 
uncommon  for  a  completely  worn-out 
container  to  be  involved  in  a  poisoning 
yet  one  fifth  of  the  safety  containers  used 
were  refilled  one  to  three  times.  In  any 
case,  says  Dr  Schertz,  pharmacists  would 
replace  defective  closures  at  the  time  of 
refill. 

"Our  biggest  problem  now  is  to  find 
ways  to  encourage  a  small  number  of  re- 
calcitrant adults  to  use  safety  medicine- 
bottles  properly  -  •  to  close  them  after 
use." 

Dr  Schertz  says  that  following  the  use 
of  safety  packaging  for  the  two  major 
brands  of  children's  aspirin  in  the  US 
from  March  1970  there  has  been  a  70  per 
cent  decrease  in  the  reports  of  accidental 
ingestion  by  children  under  five  to  the 
national  clearing  house  of  poison  control 
centres. 

Cafl  for  liason  between 
doctors  and  pharmacists 

"GPs  and  chemists  should  be  friends' 
says  a  leading  article  in  last  week's 
General  Practitioner. 

Pharmacists  "have  special  training  in 
drug  formulations,  interactions  and  pre- 
cautions, yet  they  are  treated  like  shop- 
keepers, underpaid,  underappreciated  and 
expected  to  read  impossible  handwriting." 

"Rural  doctors  know,  however,  that  the 
money  in  dispensing  is  by  no  means 
generous  even  if  you  can  get  the 
Government  to  pay  it  on  time.  Usually, 
too,  the  doctor  gives  a  better  service  " 

Doctors  have  no  need  to  become 
heated  and  prickly"  about  pharmacists  be- 
cause the  two  jobs  do  not  conflict,  says  the 
article.  There  should  be  an  effective  joint 
body  —  with  national  representatives  able 
to  thrash  out  major  administrative  diffi- 
culties and  joint  meetings  of  local  medical 
eroups  and  Pharmaceutical  Society 
branches  to  talk  about  particular  areas  of 
misunderstanding. 

Cash  inquiry  call  rejected 

There  is  not  to  be  a  special  inquiry  into 
the  financing  of  the  NHS,  but  the  service 
is  to  be  "inflation  proofed",  a  deputation 
of  doctors,  dentists,  nurses  and  midwives 
were  told  last  week.  The  deputation,  who 
met  the  Prime  Minister  and  Mrs  Barbara 
Castle,  Secretary  of  State  for  Social  Ser- 
vices, were  also  told  that  the  £llm  cut  in 
last  December's  Budget  would  be  restored 
as  quickly  as  possible,  and  more  to  meet 
pay  rises  would  come  from  the  Exchequer 
and  not  the  present  NHS  allocations. 
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For  five  weeks 
Caroline  are  throwing 
their  unique  bibs 
your  way. 


Throw- away 

Caroline's  disposable  bibs  are  a 
unique  idea  to  help  mothers  at  meal  times. 

They  fit  and  attach  in  the  same  way  as 
ordinary  bibs,  but  are  made  from  a 
specially  processed  fabric  which 
is  absorbent  yet  waterproof,  and  they 
can  be  thrown  away  after  use. 

They  come  in  an  attractive  lemon 
colour,  ten  to  the  bag. 


Disposable  Nappies,  Poppa  Pants,  Bibs  and  Nappy  Liners. 

International  Disposables  Corp  (UK)  Limited, 
Berristow  Lane,  Hilcote,  Blackwell,  Derby  DE5  5JA. 
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Give-away 

For  five  weeks,  from  August  8  to 
September  10, 1974,  we'll  be  including  four 
free  packs  of  bibs  (retail  value  £1.20)  with 
every  carton  of  20  disposable  nappies; 
and  two  free  packs  (retail  value  60p)  with 
every  carton  of  10  or  12. 

Fill  in  this  coupon  now  and  take 
advantage  of  our  throw- away  give-away. 

Send  to:  Dept.  CDB,  Cuticura 
Laboratories,  Cordwallis  Estate,  Maidenhead, 
Berks. 


Please  send  me  the  following  cartons  of  Caroline 
Disposable  Nappies: 

20  standard  size  ]  20  large  size 

]  12  standard  size  ]  10  large  size 
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Name: 


Name  and  address  of  Store: 


My  wholesaler's  name  and  address: 
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News  in  brief 


Topical  reflections 

BY  XRAYSER 

Insulin 

Adding  to  the  difficulties  facing  our  confreres  in  Northern  Ireland  are 
shortages  of  stocks.  Of  course  there  are  shortages  in  Great  Britain,  too, 
but  nevertheless  it  comes  as  a  shock  to  read  on  p  1  60  that  supplies  of  a 
certain  type  of  insulin  are  unobtainable.  The  Council  of  the  Pharmaceutical 
Society  of  Northern  Ireland  were  told  at  their  last  meeting  that  patients 
standardised  on  a  particular  brand  had  "the  greatest  difficulty  in  obtaining 
supplies  once  they  were  discharged  from  hospital".  One  would  have 
thought  that  for  such  an  important  medical  product  such  as  insulin  that  the 
manufacturers  would  have  seen  to  it  that  there  were  adequate  supplies 
before  undertaking  their  promotional  activities.  Putting  supplies  into  a 
handful  of  hospitals  is  only  part  of  their  responsibility;  they  should  also 
have  stocked  up  all  the  wholesalers  so  that  the  general  practice  pharmacist 
could  fulfill  his  obligation  to  the  public.  The  reasons  behind  the  shortage 
were  not  stated  in  the  report  because  they  were  not  known  to  the  Council 
members.  It  will  be  interesting  to  hear  if  the  Department  of  Health,  to 
whom  the  Society  was  writing,  is  more  successful  in  finding  the  cause  and, 
more  importantly,  use  their  influence  "to  deliver  the  goods". 

Of  ships 

A  recent  visit  to  dockland  brought  back  memories  of  a  young  "improver" 
of  many  years  ago  who  worked  in  a  pharmacy  which  was  near  enough  to 
the  sea  to  allow  of  its  entrance  to  the  cellars  during  very  high  tides.  (And 
why  "improver"  I  have  often  wondered  ?  Was  it  thought  that  the 
occupation  would  result  in  an  improvement  in  my  skills  or  was  my 
employer  improved  by  my  presence?  He  could  well  have  been,  but  it  has 
to  be  confessed  that  he  remained  unmoved.)  The  pharmacy  was  only  a 
hundred  yards  from  the  quayside,  though  more  modern  docks  extended 
for  some  miles.  And  we  were  "shipping  chemists",  with  large  stocks  of 
bulk  drugs  thought  to  be  essential  for  those  who  go  down  to  the  sea  in 
ships.  There  were  very  large  jars  of  opodeldoc  and  of  black  draught-  both 
of  which  went  out  in  such  quantity  as  to  suggest  that  Britain's  mastery  of 
the  seas  owed  a  great  deal  to  soap  and  senna.  The  errand  boy  loaded  up 
a  large  barrow  with  innumerable  bottles,  large  and  small,  containing  a  wide 
variety  of  "simples" — and  compounds — and  he  and  I  sallied  forth  to  the 
shipping  to  seek  out  the  vessel  in  need  of  replenishment.  She  was 
generally  at  a  far-off  quay,  and  as  often  as  not  was  moored  bow-on  with  a 
long  ladder  as  the  sole  means  of  boarding.  And  here  it  was  that  the  boy 
disclosed  that  he  had  a  poor  head  for  heights  and  the  improver  had  to 
take  a  qeavy  basket  and  clamber  up  a  ladder  which  seemed  to  be  made  out 
of  the  most  flexible  wood,  threatening  to  throw  him  down  into  the  dirtiest 
water — water  which  was  covered  in  scum  and  oil  and  small  pieces  of 
wood,  and  had  an  aroma  peculiarly  its  own.  It  was  that  same  smell, 
unchanged  over  the  years,  that  aroused  memories 


□  Some  22,791,844  prescriptions 
(14,318,640  forms)  were  dispensed  by 
chemists  in  England  during  April  at  a 
total  cost  of  £21,898,247  (£0-961  per  pres- 
cription). 

□  The  Occupational  Pensions  Board,  16 
Greese  Street,  London  W1P  1PB  is 
inviting  organisations  and  individuals  to 
send  in  their  views  on  questions  about 
solvency,  disclosure  of  information,  and 
member  involvement  in  operating  occu- 
pational pension  schemes.  The  Board  has 
prepared  questionnaires  to  help  those 
interested. 

□  The  Court  of  Inquiry  into  the  explo- 
sion at  Nypro  (UK)  Ltd,  Flixborough 
will  start  taking  evidence  on  September 
9  at  1 1  30  am  at  the  Wortley  Hotel,  Row- 
land Road,  Scunthorpe.  Hearings  will  con- 
tinue until  September  13  and  the  Court 
will  then  re-open  on  September  16  at 
Church  House,  Great  Smith  Street,  Lon- 
don SW1  at  101 5  am. 

□  The  Value  Added  Tax  (Donated  Medi- 
cal Equipment)  Order  1974  H.  M.  Station- 
ery Office,  SI  no.  1331,  3p)  zero  rates  the 
supply  of  medical  and  scientific  equipment 
purchased  with  charitable  or  voluntarily 
subscribed  funds  for  donation  to  desig- 
nated non-profit-making  hospitals  or  re- 
search institutions,  solely  for  use  in  medi- 
cal research,  diagnosis  or  treatment. 

□  Parts  1  and  2  of  BS  3914  for  Aerosol 
dispensers  have  been  revised  and  are  now 
combined  in  a  new  Part  1  non-returnable 
metal  containers  up  to  1400  cu  cm  and 
85mm  diameter.  Valves,  sprayheads,  other 
components  or  the  contents  are  not 
covered  by  the  new  BS  3914  Part  1,  which 
is  available  from  British  Standards  Insti- 
tute Sales  Department,  101  Pentonville 
Road,  London  Nl  9ND  (£1-50). 

□  Statutory  Instruments  have  been  pub- 
lished on  two  of  the  Mini-Budget  meas- 
ures C&D  July  27,  pill:  the  Value  Ad- 
ded Tax  (Change  of  Rate)  Order  1974 
(H.  M.  Stationery  Office,  SI  no.  1224, 
2p)  reduces  the  rate  of  VAT  to  8  per 
cent,  operative  July  29:  the  Counter- 
Inflation  (Dividends)  (Ammendment)  Order 
1974  (H.  M.  Stationery  Office,  SI  no. 
1223,  2p)  increases  the  limit  of  ordinary 
dividends  to  12y  per  cent  on  dividends 
declared  for  a  financial  year  ending  after 
July  31,  1974. 

□  Substitution  of  the  oestrogen  in  oral 
contraceptives  by  natural  oestrogen  could 
reduce  the  risk  of  thrombosis  says  a  letter 
in  a  recent  British  Medical  Journal. 

□  A  new  chemical  sterilising  and  disin- 
fection agent  —  potentiated  acid  1,5  pen- 
tanedial  solution  —  is  described  in  a  recent 
edition  of  the  American  Journal  of  Hos- 
pital Pharmacy.  The  new  agent  is  said  to 
be  a  rapidly-acting,  wide-spectrum  chemi- 
cal sterilant,  highly  efficient  against  vegeta- 
tive organisms,  viruses,  mycobacteria, 
pathogenic  fungi  and  bacterial  spores,  but 
with  low  systemic  toxicity.  It  is  also 
claimed  that  the  agent  can  be  stored  for 
long  periods  and  its  biocidal  effects  are 
synergised  by  ultrasonics. 


□  The  United  States  Food  and  Drug 
Administration  has  issued  a  further  war- 
ning against  the  sue  of  imported  Chinese 
herbal  medications  (C&D,  June  22,  p  800). 
In  addition  to  phenylbutazone,  one  pro- 
duct also  contains  undeclared  predniso- 
lone, methylestosterone,  diazepam  and 
amidopyrine.  The  FDA  has  also  proposed 
a  standard  of  performance  for  diagnostic 
products  used  to  test  for  glucose  following 
suggestions  that  many  are  unreliable  or 
give  inadequate  instructions  for  use.  The 
FDA  is  allowing  four  months  for  com- 
ment and  the  new  standards  will  be  effec- 


tive  a  year  after  the  final  order  is  pub- 
lished. 


Prescribable  sunscreens 

The  article  "The  evaluation  of  NHS  sun- 
screens (last  week  p  161)  mentioned 
Uvistat  cream  and  Spectrabar  lotion.  These 
preparations  are  included  in  the  list  of 
"borderline"  substances  as  being  con- 
sidered drugs  only  when  prescribed  for 
protection  of  skin  from  U-V  radiation  in 
photodermatoses. 


10  August,  1974 


Chemist  &  Druggist  179 


With  700000  births 
due  this  year, 
we  suggest  you  stock  the 

orofitable  cotton  swab. 


SAFETY 
STEMS 

SAFETY 

■  ' 


*5r  ^X. 


You  make  a  lot  more 
profit  on  Q-Tips "cotton  swabs. 

And  what  with  a 
TV  campaign,  Baby  Book 
advertising,  sampling  in  the 
Multilink  Baby  Box,  an 
autumn  consumer  promotion 
and  year-round  discounts, 
we're  doing  all  we  can  to  help 
you  make  that  extra  profit. 

So  start  making  it  now 

Fill  in  the  order  form, 
and  we'll  send  you  your 
profitable  cotton  swabs  at  once. 


Q-Tips  cotton  swabs  Order  Form 


54  s  doz. 


io8's  doz. 


216  s  doz. 


Your  address 


Your  Wholesalers  address . 


To:  Sales  Operations  Dept.,Chesebrough-Ponds  Ltd., Victoria 
Road,  London,  NWio  6NA.  (Registered  Office). 

Q-Tips"  is  a  registered  trade  mark  of  Chesebrough-Ponds  Ltd. 


Registered  in  England  No  359698 
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New 
products 


Surgical 

Band-aid  clear  plasters 

Johnson  &  Johnson  are  expanding  their 
Band-aid  washproof  plasters  range  with 
the  introduction  of  Band-aid  clear  plasters. 

The  product's  advantages  are  the  cushion 
foam  pad  which  offers  "improved"  wound 
protection  from  knocks;  the  transparent 
air-vented  PVC  strip  which  blends  with  the 
skin  giving  cosmetic  appeal  for  all  skin 
colours  and  lets  fresh  air  get  to  the  wound 
for  efficient  healing;  the  non-adherent 
facing  on  the  cushion  foam  pad  which  aids 
removal  and  minimises  risk  of  re-opening 
wounds;  and  the  hypo-allergenic  adhesive 
which  minimises  the  risk  of  irritation. 

The  launch  is  to  be  backed  by  a  tele- 
vision campaign  in  London,  Midlands, 
Scotland,  Harlech,  Southern,  Anglia,  West- 
ward, starting  in  mid-September.  The  30- 
second  commercial  shows  wrestlers  put- 
ting the  plaster  through  its  paces  in  the 
wrestling  ring.  In  areas  not  covered  by  the 
commercial  full  page  advertisements  will 
appear  in  the  TV  Times.  In  addition  the 
plasters  will  be  sampled  with  other 
Johnson's  products. 

Twenty-four  merchandising  girls  are  to 
supplement  the  Johnson  &  Johnson  sales 
force  during  early  September  to  assist 
with  distribution  of  display  material  in 
pharmacies.  Display  material  comprises 
a  dump  bin  with  header  board,  window/ 
shelf  stickers,  shelf  "wobblers"  and  shelf 
edge  tape. 

The  plasters  will  be  available  in  four 
sizes  in  strips  of  lin  and  |in  widths,  each 
individually  wrapped  (wallet,  £009|; 
medium  strip,  £0-25+;  large  strip,  £0  33; 
value  pack,  £0-41).  Three  of  these  sizes 
have  replaced  the  equivalent  strip  sizes  in 
Band-aid  washproof  plasters.  The  value 
pack  will  be  sold  in  both  "washproof"  and 
"clear"  (Johnson  &  Johnson  Ltd,  Slough, 
Bucks  SL1  4EA). 

Cosmetics  and  toiletries 

Old  Spice  PHC 

Old  Spice  have  developed  a  new  product 
for  the  men's  hair  care  market.  It  is  Old 
Spice  PHC  (protein  hair  conditioner),  in  a 
non-aerosol  spray  pack.  It  is  claimed  to 
have  special  conditioners  to  control  the 
style  of  the  hair  and  also  ingredients  that 
help  to  eliminate  "early  morning  tangles" 
and  enable  wet  hair  to  be  combed  through 
more  easily  after  shampooing.  It  is  non- 
greasy  and  gives  "fullness,  body  and  shine 
to  the  hair"  (200cc,  £0.65). 

A  fresh-up  lotion  from  Shulton  has  a  new 
herbal  fragrance.  Old  Spice  Natural  Herb 
is  formulated  to  be  used  as  a  fresh-up 
lotion  for  the  "complete  body"  to  freshen 
and  stimulate  the  skin.  Natural  Herb 
comes  appropriately  in  a  carton  depicting 
ferns  and  moss  (£0-92)  (Shulton  (G.B.) 
Ltd,  100  Brompton  Road,  London  SW3). 


For  red  hair 

A  range  of  products  containing  henna  has 
been  introduced  by  Henna  Products.  The 
range  consists  of  henna  Lifeplus  Balsam 
(£0-40),  herbal  anti-oxidant  cream  (£0-40) 
henna  treatment  wax  (£0-66)  and  powder 
(£0  60),  a  medicated  shampoo  (£0-40),  a 
shampoo  for  dry  hair  (£0  40)  and  a  herbal 
shampoo  (£0-40)  for  greasy  hair.  Also  in 
the  range  is  a  I  lb  jar  of  henna  powder 
which,  when  applied  to  the  hair,  produces 
red  overtones  (Henna  Products,  5  Singer 
Street,  London  EC2). 

Stowaway  perfumes 

Elida  Gibbs  announce  this  week  their  en- 
try into  the  perfume  market  with  the 
launch  of  a  range  of  fragrance  sprays.  The 
range  is  called  Stowaway  and  consists  of 
three  individual  fragrances,  Dawn  Flight, 
Sleepy  Lagoon  and  Orient  Express  (£0-85). 
Each  fragrance  is  presented  in  a  brushed 
aluminium  can  inside  a  silver  carton  and  is 
aimed  at  the  fastest  growing  sector  of  the 
perfume  market.  Stowaway  is  being  intro- 
duced into  test  market  in  the  Midlands 
TV  area  and  will  be  supported  by  tele- 
vision advertising  (Elida  Gibbs  Ltd.  Port- 
man  Square,  London  W1A  1DY). 

Paletta  reformulated 

Schwarzkopf's  Paletta  colour  set  has  been 
reformulated  and  is  now  issued  in  50-ml 
bottle  (£0-25)  in  place  of  the  former  20- 
ml  (£01 04).  Each  50cc  is  sufficient  for 
three  applications.  Paletta  is  applied  after 
towel  drying  the  head  following  a  sham- 
poo and  rinse.  The  new  colours  specially 
developed  for  the  UK  market  are  Sahara 
beige,  Pure  silver,  Pearl  grey,  Golden 
brown,  Sable  brown,  and  Mahogany 
brightener.  There  are  also  two  clear  lotions 
for  normal  hold  and  extra  hold  (Schwarz- 
kopf Ltd,  Californian  Trading  Estate, 
Aylesbury,  Bucks). 

Sundries 

Three  colours 

Specifically  designed  with  the  male  mar- 
ket in  mind  is  the  Portia  toilet  bag  No. 
1839  (£0-69).  Manufactured  from  a  stripe 
design  PVC,  three  basic  colours  are  avail- 
able, burgundy,  blue,  and  green.  (Solport 
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Brothers  Ltd,  Portia  House,  Goring  Street, 
Goring  by  Sea,  Worthing,  Sussex). 

Corduroy  range 

A  range  of  accessories  from  Jacquelle 
called  Countess  includes  five  purses,  six 
styles  of  holdall,  a  framed  jewellery  purse 
with  mirror  in  lid,  all  in  corduroy  fabric. 

The  range  is  available  in  red,  blue  and 
beige  assorted  throughout,  all  with  black 
waterproof  linings  and  black  trimming. 
Prices  range  from  £0-65  for  a  small  purse 
with  outside  pocket,  to  £3-50  for  the  de 
luxe  travel  holdall  (Jacquelle  Sales  divi- 
sion, Kitty  Brewster  Estate,  Blyth,  Nor- 
thumberland). 

Two-in-one  toothbrush 

The  Spraydent  toothbrush  claims  to  be 
the  first  to  hold  the  toothpaste  in  the 
handle.  A  push  button  releases  the  "foam- 
ing dentifrice"  onto  the  head  of  the  brush. 
The  toothbrush  is  provided  with  a  plastic, 
aerated,  cylindrical  case  in  red,  blue,  white 
or  yellow  (£1-33)  and  the  toothpaste  is 
mint-flavoured  with  refills  available  at 
£0-43  (Dominic  Paul  Associates  (UK) 
Ltd,  Suite  7,  Beaumont  Court,  Sutton 
Lane,  Chiswick  W4  4LE). 
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Two  from  Sunbeam 

Sunbeam  have  added  to  their  range  of 
electrical  products.  The  first  is  an  electric 
shaver,  model  SM7MX  (£17-66),  that  has 
a  padded  stem  "designed  to  fit  comfort- 
ably into  the  hand",  dual  voltage  control, 
side  board  trimmers,  and  special  slots  to 
pick  up  long  hairs.  The  shaver  is  packed 
in  a  gift  presentation  box  which  includes 
a  soft  cleaning  brush,  and  comes  in  outers 
of  six.  There  is  also  an  attractive  counter 
display  unit. 

Sunbeam  have  also  introduced  an  elec- 
tric can  opener  (ICO/1  £7-84)  which  is  free 
standing,  has  removable  blades  for  easy 
cleaning  and  a  magnetic  lid  remover  (Sun- 
beam Electric  Ltd,  9  The  Street,  Ashstead, 
Surrey  KT21  2 AD). 

Photographic 

Gepe  developing  tanks 

Photopia  Ltd  have  introduced  a  range  of 
developing  tanks,  made  by  Gepe,  which 
cover  format  sizes  from  35  mm  to  120. 

A  special  spiral/film  loader  combination 
is  claimed  to  make  film  loading  a  quick, 
simple  and  easy  operation  with  less  dan- 
ger of  the  film  becoming  finger-marked, 
or  damaged.  The  clear  plastic  spirals  are 
centre-loading  and  a  spring  clip  holds  the 
film  end  in  position.  The  loader  "bows" 
the  film  to  allow  it  to  slip  into  the  spirals. 

The  tanks,  in  black  and  with  a  pourer 
lip,  come  complete  with  spiral,  twist-lock 
lid,  yellow  top  cap,  a  rotator  for  the 
spiral,  which  drops  into  the  top  of  the 
tank,  and  the  red  film  loader.  The  tanks 
available  are:  X  tanks  (£2-30):  the  basic 
tanks  available  in  35mm  and  120  sizes; 
135  tank  (£2-30):  the  tank  will  "double- 
up"  by  accommodating  two  35mm  films 
back -to-back  on  wide  double-track  grooves, 
with  the  autoloader  being  designed  for 
twin-loading  films;  double  tanks  (35mm 
model  £4-40,  120/220  model  £4-10):  these 
have  two  spirals  but  can  take  four  films 
by  back-to-back  loading  in  each  spiral  and 
the  120/220  model  will  also  take  two  120 
films  end-to-end  using  the  Gepe  film  jig 
(£2-30);  stack  tanks:  the  35mm  model 
(£10)  has  five  spirals,  each  of  which  can 
take  two  films  back-to-back;  the  120/220 
model  has  three  spirals  taking  six  films 


back-to-back,  or  12  if  120-size,  films  are 
joined  end-to-end  (Photopia  Ltd,  Hemp- 
stalls  Lane,  Newcastle,  Staffs  ST5  0SW). 

Kodak  126  close  up  stand 

A  close-up  stand  (£5-43)  intended  for  use 
with  Instamatic  126  cameras  has  been 
introduced  by  Kodak  Ltd. 

Measuring  10  x  12-5  x  20cm  high,  the 
stand  is  equipped  with  a  built-in  close  up 
lens  with  a  reduction  factor  of  3:1.  It  can 
be  used  with  or  without  flash,  and  a 
built-in  reflector  is  said  to  give  even  sub- 
ject illumination  when  flash  is  used.  The 
camera  is  mounted  on  the  stand  by  means 
of  two  spring-loaded  holding  clips,  and 
the  field  of  view  is  about  72  x  72mm  with 
a  depth  of  field  10mm  above  and  below 
the  lower  edge  of  the  frame. 

Kodak  say  the  stand  is  suitable  for  use 
with  the  following  instamatic  cameras: 
models  133,  233,  333,  133-X,  233-X,  333-X, 


55-X,  56-X,  155-X,  255-X  and  355-X  and, 
without  flash,  with  the  28,  33  and  36  for 
outdoor  shots  of  flowers,  etc.  For  flash 
exposures  no  special  setting  is  required 
for  models  55-X,  56-X,  255-X,  333-X 
and  355-X;  the  lens  ring  should  be  set  at 
"2m"  on  the  flash  setting  scale  for  models 
233,  233-X  and  255-X,  and  the  lens  ring 
should  be  set  to  the  flash  symbol  on 
models  133,  133-X  and  155-X. 

When  taking  close-up  pictures  by  day- 
light, the  subject  should  be  fully  illumi- 
nated by  sunlight  and  heavy  shadows 
should  be  avoided.  The  lens  ring  should 
be  set  to  the  bright  sun  symbol  on 
models:  28,  33,  36,  133,  133-X,  155-X, 
233,  233-X  and  255-X.  No  special  setting 
is  needed  on  other  models.  Time  exposures 
can  be  made  with  the  Instamatic  333, 
333-X  and  355-X  cameras  which  incor- 
porate electronic  exposure  control.  The 
stand  and  camera  must  be  firmly  sup- 
ported and  a  cable  release  should  be  used 
(Kodak  Ltd,  PO  Box  66,  Kodak  House, 
Station  Road,  Hemel  Hempstead,  Herts). 

Regula  flash  guns 

Photopia  Ltd  have  introduced  two  models 
in  the  Variant  522  series  of  electronic 
flash  units  from  Regula.  Both  models  have 
guide  numbers  of  53  with  25ASA  film, 
dual  hot-shoe  and  cord,  synchronisation, 
and  a  nickel  cadmium  power  source.  Both 
the  standard  532  model  (£23)  and  the  522C 
model   which  has  an   integral  computer 


built  into  the  unit  (£31-50)  measure 
under  3|in  tall  and  l|in  slim.  The  units 
have  a  "padded"  look  with  chrome  trim. 

The  522C  model  has  a  computer  "win- 
dow" on  the  front  which  automatically 
controls  the  duration  of  the  flash  output 
to  suit  the  subject  distance.  Additionally 
the  flashgun  can  be  used  without  the  com- 
puter operation  as  a  normal-type  elec- 
tronic. The  units  are  balanced  for  day- 
light, have  an  open  flash  button,  feature 
an  exposure  guide  for  manual  operation, 
and  come  equipped  with  a  neon  ready- 
to-fire  signal  and  power-charge  direct  from 
the  mains.  (Photopia  Ltd,  Hempstalls  Lane, 
Newcastle,  Staffs  ST 5  0SW). 
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GASTROCOTE  tablets 

Manufacturer  MCP  Pharmaceuticals  Ltd, 
Alperton,  Wembley,  Middlesex  HA0  4PE 
Description  White,  butterscotch-flavoured 
tablet  containing  alginic  acid  200mg,  dried 
aluminium  hydroxide  gel  80mg,  magne- 
sium trisilicate  40mg,  sodium  bicarbonate 
70mg 

Indications  Alleviation  of  symptoms  of 
heartburn  associated  with  gastric  reflux, 
hiatus  hernia,  heartburn  of  pregnancy  and 
other  epigastric  distress  caused  by  gastric 
reflux 

Dosage  Adults  and  older  children  —  1  to 
3  tablets  four  times  daily  after  meals  and 
at  bedtime.  Must  be  well  chewed  before 
swallowing.  Not  to  be  given  to  children 
under  six  years  old 

Precautions  Because  of  the  sugar  content, 
care  should  be  taken  with  diabetic  patients 
Storage  In  a  cool  dry  place 
Packs  100  tablets  (£1-50  trade) 
Issued  August  1974 


on  TV 
next  week 


Ln  —  London;  M  —  Midland;  Lc  —  Lancashire; 
Y  —  Yorkshire;  Sc  —  Scotland;  WW  —  Wales 
and  West;  So  —  South;  NE  —  North-east;  ' 
A  —  Anglia;  U  —  Ulster;  We  —  Westward: 
B  —  Border;  G  —  Grampian;  E  —  Eireann; 
CI  —  Channel  Islands. 


Anadin:  All  areas 
Aquafresh:  All  areas 
Arrid  Extra  Dry:  All  areas 
Brylcreem  Omadine:  Sc,  G 
Cool:  All  areas 
Elastoplast:  Ln,  M,  WW,  So 
Ellnett  Satin  hairspray:  All  areas 
Fresh  &  Dry:  All  areas 
Fynnon  bath  additives:  All  areas 
Gillette  G11:  All  areas 
Insect  Repel  wipes:  WW 
Oil  of  Ulay:  All  except  Y,  NE 
Old  Spice  Sea  Splash:  All  areas 
Radox:  All  except  U,  E 
Right  Guard:  All  areas 
Sunsilk  shampoo:  All  areas 
Three  Wishes  foam  bath:  NE 
Three  Wishes  soap:  So 
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Trade 


Test  for  bacteria  in  urine 

Microstix  reagent  strips,  from  Ames  Co, 
division  of  Miles  Laboratories  Ltd,  PO 
Box  37,  Stoke  Court,  Stoke  Poges,  Slough 
SL2  4LY,  are  used  to  detect  bacteria  in 
urine.  The  plastic  strips  have  three  separ- 
ate areas.  One  provides  a  chemical  test  for 
immediate  recognition  of  nitrite  formed 
from  the  conversion  of  nitrates  in  the 
urine  by  certain  bacteria.  At  the  acid  pH 
of  the  strip,  nitrite  from  urine  reacts  with 
p-arsanilic  acid  to  form  a  diazonium  com- 
pound which  couples  with  N-(l-naphthyl) 
ethylenediamine  impregnated  in  the  strip, 
giving  a  pink  colour. 

Two  culture  areas  indicate  the  approxi- 
mate number  of  bacteria  per  ml  of  urine. 
One  area  contains  nutrients  to  support 
total  bacterial  growth;  the  other  contains 
nutrients  with  an  inhibitor  to  prevent 
growth  of  Gram-positive  organisms,  thus 
allowing  culture  of  Gram-negative  orga- 
nisms only.  The  culture  test  area  contains 
triphenyltetrazolium  which  forms  pink 
density  spots  on  reduction  to  formazon 
by  live  bacteria  grown  during  incubation 
at  35-37X  for  12-18  hours  (25  strips  with 
incubation  pouches  and  labels,  £5-00  trade. 
Incubator  (115V)  for  30  reagent  strips, 
£30). 

Potensan  formula  change 

Potensan  tablets,  made  by  Medo-Chemic- 
cals  Ltd,  144  Fortess  Road,  London  NW5 
2JL,  are  no  longer  subject  to  the  Misuse 
of  Drugs  Act  as  they  do  not  now  contain 
any  dexamphetamine  sulphate.  The  pre- 
paration is  otherwise  unchanged. 

Barclay  distribute  lens  solutions 

Barclay  Pharmaceuticals,  Lakeside  Labo- 
ratories, Rawdon,  Leeds  LSI 9  7YA,  are 
distributing  the  Steri  range  of  contact  lens 
solutions  made  by  Alcan  Pharmaceuticals. 
Products  involved  are  Steri  Soak  and  Steri 
Clens  for  hard  lenses,  Steri  Solv  and  Steri 
Sal  for  soft  lenses. 

Change  of  name 

Pharmax  Ltd,  Bourne  Road,  Bexley,  Kent, 
DA5  1NX  have  decided  upon  a  change  of 
name  for  their  prolonged  release  products, 
Lithium  Phasal.  In  future,  these  will  be 
known  as  Phasal  tablets.  No  alteration 
will  take  place  in  packs,  prices  or  formu- 
lation and  the  new  name  will  be  applied 
as  soon  as  present  stocks  are  exhausted. 

Thackray  division  renamed 

The  pharmaceutical  and  appliance  division 
of  Chas.  F.  Thackray  Ltd,  Viaduct  Road, 
Leeds,  is  to  be  renamed  "Raymed"  as  from 
September  2.  It  is  hoped  that  this  division 
of  Thackray  will  offer  an  increasing 
range  of  products  and  give  more  compre- 
hensive service,  and  to  meet  these  demands, 
the  field  sales  force  is  being  expanded. 
Raymed  will  continue  to  operate  from 
the  same  address. 


Listerine  display  units 

New  pre-pack  display  units  for  Listerine 
are  being  offered  by  Richard  Hudnut  Ltd, 
35  Dover  Street,  London  W1X  3RA.  The 
units  are  in  support  of  the  policy  to  have 
product  accepted  as  a  deodorant  mouth- 
wash. "The  idea  is  to  get  Listerine  right 
away  from  the  general  antiseptic  image 
and  into  the  oral  hygiene  sector  alongside 
products  like  toothpastes".  The  new  units 
contain  six  7oz  and  four  3oz  bottles  of 
Listerine,  are  available  on  bonus  terms 
and  will  be  delivered  by  Richard  Hudnut 
sales  representatives  "ex-car". 

Equagesic  packaging  change 

John  Wyeth  &  Brother  Ltd,  Huntercombe 
Lane  South,  Taplow,  Maidenhead,  Berks, 
have  changed  the  packaging  of  Equagesic. 
In  future,  Equagesic  will  be  supplied  in 
screw-cap  aluminium  containers,  replacing 
the  present  packaging  in  glass  bottles. 

Wilkinson  retailer  competition 

A  special  competition  open  only  to  re- 
tailers buying  Wilkinson  Sword  double- 
edge  and  Bonded  razor  blades  offers  the 
chance  to  win  some  unusual  prizes. 

Entry  forms  for  the  Wilkinson  Sword 
double  challenge  competition,  based  on 
retailers'  knowledge  of  sport,  will  be  car- 
ried on  all  packs  of  Wilkinson  Sword 
double  edge  and  Bonded  blades.  Top 
prize  in  the  competition  is  a  silver 
Scimitar  GTE,  the  five  next  best  entries 
will  win  Philips  music  centre  stereo  sys- 
tems, and  45  runners-up  will  receive 
Philips  digital  alarm  clock  radios.  The 
second  part  of  the  challenge  is  linked  to 
display  —  entrants  who  answer  correctly 
the  question  in  the  competition,  and  have 
more  than  50  per  cent  of  their  razor  blade 
display  devoted  to  Wilkinson  Sword  pro- 
ducts when  a  Wilkinson  Sword  personality 
girl  visits  them,  will  become  eligible  for 
tickets  in  a  grand  draw  with  £1,000  cash 
for  the  winner.  Concurrently  there  is  to 
be  a  "powerful"  consumer  advertising 
campaign  on  television  during  August  and 
September,  and  full  colour  advertisements 
in  mass  circulation  national  magazines 
during  September  and  October. 

The  competition  is  open  to  all  stockists 
of  Wilkinson  Sword  Bonded  and  double 
edge  blades  who  buy  the  special  packs. 
Closing  date  is  December  31. 


Reopening 

The  Murra  Organisation  Ltd,  North  Road, 
Finglas,  Dublin  11,. advise  that  after  the 
annual  holiday  their  premises  will  re-open 
on  August  13. 

Aladdin  imports  vacuum  jugs 

Aladdin  Industries  Ltd,  Greenford,  Mid- 
dlesex, are  now  importing  a  range  of 
vacuum  jugs  made  in  strong  plastic,  in  a 
variety  of  styles  and  sizes,  from  Sweden. 
The  range  features  jugs  priced  from  £0-20 
to  £3-60. 

Havoc  perfume 

New  from  Mary  Quant  Cosmetics  is  a 
spray  perfume  called  Havoc.  It  is  said  to 
be  sharp  and  fresh  initially  but  gradually 
tending  to  a  lasting  dry,  woody,  musky 
note. 

Havoc  comes  packed  in  a  sleek  silver 
can  with  a  classic  black  de-ign  in  two 
sizes  |oz  (£1-70)  and  2oz  (£3-40),  distri- 
buted by  Myram  Picker  Ltd,  Hook  Rise 
South,  Surbiton,  Surrey. 

Lipsticks  for  Indian  summer 

From  Max  Factor  Ltd,  16  Old  Bond 
Street,  London  W1X  4BP  come  two  bril- 
liant, burnished  lipstick  colours  for 
autumn  1974  .  .  Redberry  is  a  gleaming, 
rich  bronzed-red  and  Bronzeberry  is  a 
burnished  golden-orange  brown  (£0-41). 
Max  Factor  say  the  lipsticks  have  been 
created  with  the  new  season's  "Indian 
summer"  fashion  colours  in  mind. 

Ensuring  sweetness 

Encouraging  chemists  to  increase  their 
share  of  the  artificial  sweetener  market 
during  the  current  sugar  shortage,  Crookes 
Anestan  Ltd,  1  Thane  Road  West,  Not- 
tingham, NG2  3AA,  manufacturers  of 
Sweetex,  have  produced  special  window 
stickers  for  retail  outlets.  Printed  in  two 
colours,  the  stickers  remind  consumers 
that  sugar  may  be  hard  to  obtain  but 
that  adequate  supplies  of  Sweetex  are 
still  available. 

To  match  forecasts 

From  Innoxa  come  three  new  Jewelfast 
lipstick  shades  (£0-36).  Mist  of  Pink  is  a 
pink  with  a  "soft,  lustrous  glow"  said  to 
be  just  right  with  the  deep  aubergines, 
bottle  greens  and  definite  purple  shades 
forecast  by  the  major  fashion  houses. 
Then  there  is  Amber  Haze,  a  cloudy  coral 
to  match  the  sombre  browns,  burnt 
oranges  and  dark  ginger  fashion  shades. 
Whisper  of  Red  is  a  warm  red  to  go  with 
smoky  greys,  raven  black  and  bright  reds. 
The  trio  is  intended  for  sale  on  Septem- 
ber 1. 

Cossack  hairspray  advertising 

During  the  next  five  months  Reckitt  and 
Colman  Toiletries  are  to  spend  £|  million 
to  support  television  and  promotional  ad- 
vertising starring  Roger  Clark,  a  top  rally 
driver,  and  Cossack  hair  spray.  Winner  of 
the  July  Round  Britain  Rally,  Roger 
Clark  is  seen  on  the  new  commercial 
driving  his  Ford  Escort  through  the  forest 
and  tracks  of  the  Army  Tank  Training 
Centre  at  Bagshot  to  underline  that 
"Cossack  suits  his  way  of  life". 

Bonus  offer 

Richard  Hudnut  Ltd  35  Dover  Street, 
London  W1X  3RA.  Listerine.  Pre-pack 
display  units,  less  10  per  cent  through 
representatives. 
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A  Three  Minute 
Commercial  for  Bonjela 


V2  minute 


1  minute 


VA  minutes 


2  minutes 


2V2  minutes 


3  minutes 


Try  this  simple  test. 

Next  time  a  customer  walks  in  with  a  mouth  ulcer  or 
sore  gums  or  a  teething  baby  recommend  Bonjela. 
And  watch. 

In  75%  of  cases  Bonjela  relieves  pain  in  the  mouth 
within  3  minutes(1). 

That's  why  we  call  it  the  three  minute  smile. 
Thafs  why  more  and  more  people  are  recommending 
Bonjela. 

Join  them.  Stock  and  display  Bonjela. 
And  have  a  few  more  smiling  customers. 
Bonjela. 


The 
3-minute 
smile 


References:  1.  Weg.MH  (19651 

Journal  New  Jersey  Dental  Society  37, 169. 

Full  prescribing  information  is  available  from:  Lloyds  Pharmaceuticals  Ltd. 
A  member  of  Reckitt  &  Colman  Pharmaceutical  Division,  Hull. 


Product  Licence  No.  0107,  5002. 
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When  things  are  looking  grey 
recommend  the  Morgan's  way! 


hmiw  «solc»8Laar 

restorer 


MORGAN'S 


liquid 

colour 

0 


You  can  recommend  Morgan's  with 
absolute  confidence -because  absolute 
confidence  is  what  thousands  of  users  get 
from  Morgan's.  They  know  that  grey  hairs 
will  be  gradually  darkened  without  the 
embarrassment  of  a  too-sudden  change. 

And  increased  confidence  in  your 
customers  means  increased  sales  for  you. 
So  stock  up  now-Morgan's  Hair  Products  in 
the  eye-catching  new  packs. 


Morgan's  darkens  grey  hair-gradually 

Morgan's  Pomade  Co.,  Ltd,  Colewood  Road  Industrial  Estate,  Swalecliffe,  Whitstable,  KENT  CT5  2RT.  Tel:  Chestfield  2761/4. 
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Colour  in  display 


by  Ian  Ballestar* 

My  subject  this  time  is  colour,  the  third 
most  important  visual  experience  in  dis- 
play and  closely  tied  to  one  of  the  other 
two,  namely  light.  (The  second  most  attrac- 
tive power  is  animation.) 

Readers  will  know  that  no  object  has 
any  colour  other  than  that  which  is  im- 
parted to  it  by  the  action  of  light.  This  is 
important  in  window  display,  especially 
when  delicately-coloured  merchandise  is 
featured  such  as  cosmetics  or  perfumery. 

Colour  can  be  used  to  draw  attention 
to  displayed  goods  by  creating  back- 
grounds that  will  either  harmonise  or 
create  a  contrast  with  them.  For  example, 
a  background  of  primrose  yellow  would 
act  as  an  excellent  contrast  to  goods  which 
are  packaged  in  some  blues  and  bluish 
greens,  whereas  those  same  goods  arranged 
before  a  dark  background  would  create 
very  little  impact  on  the  eye. 


Colour  selection 

It  is  important  to  be  able  to  select  the 
right  colours,  of  course,  and  this  is  easier 
for  some  people  than  others.  Some  have 
"colour  sense",  while  others  at  the  far 
extremity  of  colour  perception  are  com- 
pletely "colour  blind".  Those  who  are 
not  particularly  colour  perceptive  will  ob- 
tain great  assistance  from  the  "colour 
wheel".  One  such  wheel,  shown  in  the  two 
diagrams,  is  known  as  the  Ostwald  wheel. 

Figure  1  shows  the  simple  form  of  the 
Ostwald  wheel.  It  is  divided  into  segments 
bearing  eight  colours  in  the  following 
order: —  yellow,  orange,  red,  purple,  blue, 
turquoise,  blue-green,  yellow-green,  which 
brings  us  back  again  to  yellow.  To  create 
a  harmony  we  can  take  any  two  or  three 


adjacent  colours  round  the  wheel  and  use 
them  together,  though  not  necessarily  in 
equal  quantities.  On  the  other  hand,  if  we 
use  colours  which  are  opposite  one  an- 
other we  get  contrasts.  Let  us  say  we  wish 
to  display  some  bath  talc  in  red  containers. 
By  using  a  yellow  background  and  orange 
price  tickets  we  have  created  a  harmony 
of  colour.  If,  however,  we  take  a  red  tin 
and  place  it  before  a  bluish-green  back- 
ground we  have  created  a  sharp  contrast. 
The  red  will  blaze  out  in  brilliance  against 
its  opposite  colour. 

Tints  and  shades 

The  Ostwald  wheel  is  highly  practical 
and  will  meet  most  cases.  There  are,  how- 
ever, some  pleasant  variations  which  we 
can  use  by  the  grading  of  colours.  A  pure 
colour  is  called  a  hue.  A  hue  broken 
down  with  white  is  a  tint,  while  the  same 
hue  with  a  touch  of  black  is  a  shade.  In 
fig  2  I  have  drawn  two  more  circles  with- 
in the  wheel  to  give  three  colour  bands. 
The  middle  one  is  devoted  to  hues,  the 
outer  to  tints  and  the  centre  to  shades. 

Now  we  can  produce  a  monochromatic 
colour  scheme  by  using  the  hue  with  its 
own  tint  and  shade.  Some  good  effects  can 
be  created  with  this  method,  but  we  can 
also  use  a  hue  with  the  tint  of  one  of  its 
neighbours  and  the  shade  of  the  one  on 
the  other  side.  Thus  using  the  hue  of  blue, 
we  would  use  the  tint  of  purple  which 
would  be  a  mauve,  while  the  shade  of  the 
other  neighbour  red  would  be  a  deep  plum 
colour.  Quite  an  interesting  combination. 

It  is  worth  getting  a  few  pots  of  poster 
colour  from  the  art  shop  and  trying  out 
some  combinations.  Then  next  time  you 
want  to  make  a  special  show  of  a  product, 


consider  its  colour,  decide  if  you  want  to 
back  it  with  a  harmonious  or  contrasting 
colour  and  then  refer  to  your  colour  wheel 
and,  selecting  the  colours  most  nearly  re- 
lated to  the  article,  work  out  your  colour 
scheme  without-hesitation. 

There  are  certain  factors  to  be  con- 
sidered in  selecting  a  colour  scheme  to  suit 
special  circumstances,  however.  For  in- 
stance, if  you  have  one  of  the  powerful 
yellow  sodium  street  lamps  outside  your 
shop,  whatever  light  you  use  inside  the 
window  the  colours  are  bound  to  be 
affected  by  the  vivid  yellow.  Remember- 
ing that  an  object  appears  the  colour  it 
does  because  it  reflects  light  of  that  colour, 
it  follows  that  if  only  yellow  rays  fall  up- 
on, say,  a  blue  object  there  are  no  blue 
rays  to  reflect  so  the  object  appears  black! 
The  cure  is  to  flood  the  window  with 
wider-spectrum  light  such  as  that  from 
tungsten  or  bluish  fluorescent  tubes. 

Another  important  function  of  colour 
is  to  increase  visibility  where  window 
reflections  are  troublesome.  A  light  win- 
dow background  in  pale  yellow,  green, 
blue  or  even  fawn  will  help  to  dispel  awk- 
ward reflections.  This  is  because  they 
lighten  the  whole  window  area,  and  reflec- 
tions are  always  at  their  worst  when  the 
interior  of  the  window  is  dark.  A  dark 
window  acts  as  a  mirror,  so  always  have 
bright  light  colouring  in  your  display. 

The  seasons 

Finally,  I  must  mention  seasonal  colour- 
ing. We  all  know  that  red,  white  and  green 
are  the  old  traditional  colours  for  Christ- 
mas gift  shows,  while  spring  time  calls  for 
greens  and  yellows,  and  very  good  back- 
grounds they  make.  From  summer  to 
autumn  we  can  use  the  deeper,  richer 
colours,  orange,  purple,  etc. 

Colour  is  a  fascinating  study  and  I 
commend  it  as  a  great  helper  to  bigger 
sales,  especially  of  beauty  products. 


*  Pen-name  of  a  well-known  designer,  lec- 
turer and  writer.  Fourth  in  his  series  on 
display  techniques  for  the  pharmacist. 


OSTWALD  COLOUR  WHEEL 
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Every  body  loves  a  badedas  Christmas 


luxurious 


continental  bath  ge^ 


When  your  customers  are  looking  for  something  special  at  Christmas. 
The  answer  is  simple- Badedas- the  universal  gift  that  everybody  loves. 
As  the  brand  leader  in  chemists,  Badedas  will  make  a  profitable- Christmas 
for  you  too.  So  help  your  customers  solve  the  present  g  ^^4f^^J 
problem  and  stock  up  now  for  a  cheerful  Christmas.  OiM €IC (JUS 


Luxurious  continental  bath  gelee  is  available  in  *5,  io,  25  and  75  bath  sizes  at  49p,  gzp,  £2.19,  and  £5.29  at 
r.s.p  respectively.  And  there's  talc  to-ioogm  size  s$p,  200gm  size  £1,00.       ^Numbers  are  approximate. 
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More  action  wanted 

The  following  letter  has  been  sent  to  Mr 
J.  Wright,  secretary  to  the  Central  NHS 
(Chemist  Contractors)  Committee  on  be- 
half of  the  Cheshire  Area  Chemist  Con- 
tractors Committee:  — 
My  Committee  have  asked  me  to  write  to 
you  to  ensure  that  you  are  fully  aware  of 
the  strong  feeling  of  resentment  and  dis- 
satisfaction that  exists  among  the  chemist 
contractors  of  Cheshire  at  present. 

The  increasingly  inadequate  level  of 
remuneration  for  their  professional  ser- 
vices, of  course,  is  giving  rise  to  this  unrest. 

We  want  you  to  know  that  we  will  pro- 
vide maximum  support  for  the  strongest 
possible  action  whatever  you  may  consider 
is  necessary  in  order  to  achieve  justice 
from  the  Government  in  this  matter. 

W.  McKeith 

Secretary,  Cheshire  ACCC,  Crewe 

Today  I  have  written  to  the  National 
Pharmaceutical  Union  asking  them  what 
our  negotiators  are  doing  to  obtain  extra 
payment  for  chemists.  We  must  be  the 
only  section  of  the  community  in  the 
country  who  are  not  taking  any  action. 
Are  we  so  downtrodden  or  so  exhausted 
(by  work)  we  are  powerless  to  show  any 
fighting  spirit  for  our  rights? 

What  fools  our  fellow  professions  must 
take  us  to  be,  especially  when  they  take 
the  spoils  and  leave  us  with  the  scrapings 
of  the  barrel. 

Miss  M.  E.  Hudson 

Sutton  Coldfield,  Warwicks 

The  above  letters  were  written  before 
publication  of  the  contractors'  30  per  cent 
claim  (last  week,  p  150),  but  the  writers 
wish  their  points  still  to  be  made  — 

Editor 

Pharmacists  and  pay  code 

It  is  apparent  from  recent  correspondence 
that  there  is  a  general  misunderstanding 
of  the  position  of  chemist  contractors 
under  the  pay  and  price  code  in  relation 
to  NHS  remuneration. 

In  spite  of  representations  to  the  con- 
trary, the  Central  NHS  Committee  has 
received  a  Price  Commission  ruling  that 
contractors  are  to  be  categorised  as  dis- 
tributors in  relation  to  both  counter  trade 
and  NHS  remuneration.  This  means  in 
effect  that  NHS  remuneration  has  had  to 
be  determined  within  the  highly  restrictive 
and  continuing  provisions  of  the  price 
code  and  not  the  pay  code  which  last 
week  ceased  to  operate. 

This  is,  of  course,  a  major  injustice 
which  the  Committee  is  continuing  to 
fight  as  indicated  by  the  following  para- 
graph from  a  recent  letter:  — 

"It  is  the  Committee's  contention  that, 
[  as  the  NHS  remuneration  of  chemist 


contractors  is  calculated  on  the  basis 
of  payment  from   public  funds  of  a 
target   net   income   equivalent   to  an 
agreed   proportion  of  the  proprietors' 
notional    or   managers'    actual  salary, 
together    with    the    reimbursement  of 
agreed    expenses    incurred,   then  such 
remuneration    should    be   treated  pari 
passu  with  doctors'  and  dentists'  remun- 
eration, ie  both  increases  in  the  target 
net  income  and  the  reimbursement  of 
agreed   expenses   should   be  governed 
by  the  provisions  of  the  pay  code  until 
its  expiry  and  subsequently  any  replace- 
ment legislation.  It  is  regarded  as  in- 
equitable that  the  full  reimbursement 
of  expenses  incurred  by  contractors  in 
compliance  with  their  terms  of  service 
should  be  denied  through  the  artificial 
application  of  the  price  code." 
It  is  expected  that  a  Government  White 
Paper   on   the  future   operation   of  the 
price  code  will  be  published  in  September 
1974   and    the   Committee   is  therefore 
seeking  the  necessary  legislative  amend- 
ment of  paragraph   103  of  the  code  to 
have  the  NHS  remuneration  of  chemist 
contractors  treated  as  an  exception  with 
that  of  doctors  and  dentists. 

M.  D.  Brining,  MA,  FCA, 
Consultant  Accountant, 
Chemist  Contractors  Committee 

Thoughtless  VAT  changes 

Why  could  the  VAT  rate  not  have  been 
changed  to  8{  per  cent,  a  handy  figure 
for  working?  Also  the  time  to  make  the 
change  effective  should  have  been  Agust  I, 
the  beginning  of  a  month. 

W.  J.  Taylor 

Londonderry 

Medicine  bottles 

We  have  not  been  able  to  buy  "medicals" 
since  last  March.  I  am  informed  by  the 
National  Pharmaceutical  Union  that  Beat- 
son  Clark  have  been  in  manufacturing 
difficulties  since  the  miners'  strike  and 
electricity  shutdown  closed  their  process; 
they  now  have  another  setback  in  lack 
of  soda  ash  from  ICI.  It  is  anticipated 
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that  if  we  do  not  have  a  miners  strike 
or  serious  industrial  upset  during  the  next 
few  months  they  will  be  able  to  provide 
a  trickle  in  February  or  March  1975. 

Dispensing  chemists  must  judge  for 
themselves  the  prospect  of  strikes,  black- 
outs and  an  influenza  epidemic  in  Novem- 
ber, December  or  January  and  be  appalled 
at  the  difficulties  they  will  face.  FP  10s 
continue  to  bear  the  legend  "Any  neces- 
sary bottle  or  container  will  be  supplied 
by  the  chemist";  this  will  have  to  be 
amended  unless  someone  can  act  very 
quickly  and  "provide  the  straw  to  make 
the  bricks". 

Stanley  Ackers 

Swanscombe,  Kent 
A  spokesman  for  Beatson  Clark  expressed 
surprise  at  Mr  Ackers'  inability  to  pur- 
chase "medicals"  since  March.  It  was 
their  endeavour  to  allocate  supplies  to 
wholesalers  based  as  far  as  possible  on 
1973  purchases  and  allocations  had  been 
made  accordingly.  He  regretted  the  situ- 
ation and  pointed  out  that  the  company's 
available  capacity  was  fully  employed 
working  a  24  hour  day  and  7  days  a  week. 

— Editor. 


Rims 

Nothing  but  the  tooth 

Royal  Society  of  Medicine  film  unit.  On 
free  loan  from  Bickiepegs  Ltd,  43  Jopp's 
Lane,  Aberdeen.  16mm,  colour,  sound, 
15  mins. 

This  film  gives  guidance  to  young  mothers 
on  all  aspects  of  teething.  The  visible  up- 
sets of  teething  such  as  inflammation  and 
rashes  are  shown  and  advice  given  on  how 
to  treat  them,  together  with  warnings  about 
upsets  which  have  nothing  to  do  with 
teething. 

The  use  of  teething  rings  and  correct 
methods  of  toothbrushing  are  demon- 
strated and  the  evils  of  the  dummy  dipped 
in  sugary  fluids  pointed  out.  The  film  has 
been  awarded  a  certificate  of  educational 
commendation  by  the  British  Life 
Assurance  Trust  for  health  education  with 
the  British  Medical  Association. 


Taking  advantage  of  space  and  display 

A  view  of  the 
perfumery  and 
beauty  depart- 
ment at  Fenwicks 
new  store,  Oxford 
which  was  built 
by  Goodwin  Store- 
fitters  Ltd, 
Hockley,  Essex  to 
the  design  of 
Maurice  Broughton 
&  Associates. 
The  counters  are 
clad  in  brown 
and  white  laminate 
while  the 
perimeter  treat- 
ment behind 
comprises  glass 
wall  shelving 
above  brown  and 
white  laminate 

clad  storage  units.The  brown  decorated  pelmets  conceal  fluorescent 
cast  upwards  towards  the  ceiling  and  down  on  to  the  merchandise. 


lighting  which  is 
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VINA  PRODUCTS 


All  you  require  for  your 
HOME  BEER  AND 
WINEMAKING 
DISPLAY 

from  a  single  wholesaler 


Leading  Brands  Supplied 


★    INGREDIENTS  &  EQUIPMENT  ★ 

C.W.E.,    SOLVINO,    SOUTHERN    VINYARDS,  SPARK- 
LETS,  UNICAN,   EDME,  GEORDIE,  VIERKA  &  GREY 
OWL  YEASTS,  VINA  CAN,  VINA  KIT  &  OTHER  VINA 
PRODUCTS 


Dried  Fruit,  Grain  Malts,  Malt  Extracts,  Sugars,  Hops, 
Liqueur  Flavours,  Corks,  Squash  Concentrates,  Finings, 
Chemicals,  Containers,  Dispensers  and  Other  Equipment 


©END  FOR  OUR  TRADE  LIST  TODAY 
OVER  600  DIFFERENT  ITEMS  LISTED 

VINA  63,  ST.  JOHNS  RD,  LIVERPOOL.  L22  9QB. 


Profit  from 
CWExpertise! 


CWE  is  one  of  Europe's  leading 
manufacturers  of  home  wine  making 
ingredients.  Our  knowledge  of  wine  making 
is  as  extensive  as  our  product  list  -  which 
has  everything  you  need  for  a  profitable 
wine  making  department.  In  the  booming 
home  wine  market  it  pays  to  stock  CWE  - 
the  name  your  customers  know  and  trust. 


^ffifc  Continental  Wine  Experts  Limited 

The  Winery,  Cawston 
Norwich  NOR  75X 

CWE— simply  the  best  in  home  wine 


Trade  Sales  Department 


LAGER-STOUT 


brewed  and  enjoyed 
already 


HOME  BREW  BEERS 

A  BREWERY  IN  A  PACKET' 

VIKING  BREWS  LTD.  28-29  Clive  Street,  North  Shields.  Northumberland.  Teh  North  Shields  734  02 


IMPORTERS,  MANUFACTURERS, 
WHOLESALERS,  WORLDWIDE 
DISTRIBUTION 


Suppliers  to  most  of  Britain's 
leading  chemists. 


Obtain  the  bulk  of  your  requirements 
from  one  house  and  save  both 
time  and  money. 


Generous  trade  discounts  and  no 
minimum  quantities. 


SEND  TODAY  FOR  NETT  TRADE  PRICE 

LIST  NO.  15,  AND  ORDER  IN  GOOD 
TIME  FOR  THE  START  OF  THE  SEASON. 


Vinaide  Brewing  &  Food  Product! 

WORKS— 31,  BLACKFRIARS  ROAD,  SALFORD  3  Telephone  061  -834-2961 
SHOPS— SWAN  STREET,  MANCHESTER  M4  5JQ    Telephone  061  -834-1 7! I 
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Market  set  to  grow  by 
20  per  cent  this  year 


By  Geoffrey  Godbert 

More  than  160  million  pints  of  home- 
brewed beer  were  made,  and  drunk,  in 
Britain  last  year  —  equivalent  to  over 
eight  pints  for  every  man  in  the  country. 
And  the  consumption  of  beer  by  home- 
brew enthusiasts  is  expected  to  increase 
this  year  to  180  million  pints  —  almost 
double  the  amount  consumed  in  1971. 

Home-made  wine  is  also  enjoying  a 
boom.  With  Britain  now  in  the  EEC,  the 
country's  wine-drinking  and  home  wine- 
making  is  growing  dramatically.  Worth 
£3m  in  1973,  the  home-made  wine  market 
is  expected  to  grow  by  20  per  cent  this 
year. 

The  rapid  growth  of  the  home-brew 
beer  market  —  worth  £3m  in  1971,  £5m 
last  year  and  an  expected  £6m  at  the  end 
of  this  year  —  can  be  traced  to  the  increas- 
ing popularity  of  beer  kits,  which  now 
account  for  75  per  cent  of  sales.  Kits  are 
preferred  to  separate  ingredients  because 
beginners  and  established  users  alike  find 
the  kit  process  simpler  to  follow  and 
easier  to  undertake,  with  more  reliable 
results. 

Boom  to  continue 

Economics  have  played  an  important 
part  in  establishing  both  markets  as  multi- 
million  pound  businesses.  With  the  cost 
of  a  pint  of  beer  or  a  glass  of  wine  rising 
regularly,  the  boom  in  home-brewing, 
where  beer  and  wine  can  be  made  for 
only  a  few  pence  a  glass,  is  likely  to  con- 
tinue to  be  maintained  in  the  future. 

Research  has  shown  that  six  beer  fla- 
vours are  the  most  popular  provided  by 
home-brew  kit  manufacturers.  Best  bitter 
accounts  for  50  per  cent  of  kit  sales,  lager 
for  25  per  cent,  and  pale  ale,  brown  ale, 
stout  and  mild  for  25  per  cent.  Three  beer 
kit  sizes  are  in  greatest  demand:  sixteen 


pint  kits  are  most  popular  with  beginners, 
24-pint  kits  with  more  regular  users,  and 
40-pint  kits  with  established  users.  In  the 
home  wine-making  market,  five  varieties 
—  burgundy,  sauternes,  rose,  hock  and 
cream  sherry — are  most  popular  and 
have  a  dominating  70  per  cent  share  of 
sales. 

Chemists'  share 

Some  600  Boots  branches  with  home- 
brewing  departments  account  for  almost 
half  the  sales  of  beer  and  wine  kits,  with 
other  chemists  and  specialist  shops  taking 
another  25  per  cent.  Increasingly,  however, 
supermarkets  and  multiple  grocers  ac- 
count for  a  growing  proportion  of  kit 
sales.  Kits  are  also  sold  at  off-licences  and 
this  particular  sector  is  seen  by  some  as 
offering  real  opportunities  for  future  ex- 
pansion. 

Inevitably,  home  beer  brewers  and  home 
wine-makers  overlap.  It  has  been  esti- 
mated that  40  per  cent  of  regular  home 
beer  brewers  are  also  regular  winemakers. 

Colman  Foods,  makers  of  Tom  Caxton 
True  Brew,  claim  a  36  per  cent  share  of 
the  market  last  year  (second  was  Boots 
own  label)  and  have  recognised  that  the 
booming  beer  kit  business  can  also  be 
repeated  in  home  wine-making.  Following 
the  successful  introduction  of  the  True 
Brew  range  of  beer  kits  in  1971,  they  are 
now  available  in  24-pint  best  bitter,  lager, 
pale  ale,  brown  ale,  stout  and  mild  kits 
and  16-  and  40-pint  kits  in  the  two  lead- 
ing flavours  —  best  bitter  and  lager. 

Tom  Caxton  beer  kits  have  been  backed 
by  intensive  media  advertising  (it  is  said 
to  be  the  only  beer  kit  to  spend  heavily 
on  television)  which  has  generally  popu- 
larised home-brewing,  developed  the  total 
market  and  created  a  growing  consumer 


demand.  As  a  responsible  brand  leader, 
Tom  Caxton  has  additionally  assumed  an 
educational  and  popularisation  role  on  be- 
half of  home-brewing  as  a  whole.  As  well 
as  arranging  in-store  demonstrations  all 
over  the  country,  the  company  runs  a 
trade  and  public  advisory  service,  has 
built  up  a  lecture  programme  for  spe- 
cialist home-brewing  associations,  has  con- 
ducted many  public  sampling  operations 
up  and  down  Britain  and  introduced  two 
national  annual  competitions:  'The  best 
brewer  in  Britain"  and  an  "inter-varsity 
yard-of-ale"  contest. 

Market  to  expand 

Against  such  a  promotional  and  edu- 
cational background,  the  home-brew  beer 
market  in  the  UK  is  expected  to  expand 
to  £7m  by  the  end  of  1975,  when  the  home 
wine-making  market  is  expected  to  have 
jumped  to  £5m.  In  the  space  of  a  few 
short  years,  both  markets  have  developed 
from  being  cottage  industries  to  major  on- 
going concerns  for  major  companies. 

More  and  more  people,  spearheaded  by 
younger  enthusiasts,  are  joining  the  boom 
and  guaranteeing  that  home-brewing  — 
and  home  brew  kits  —  are  definitely  here 
to  stay. 


Current  Tom  Caxton  promotions:  a  specially-equipped  bus  tours  sports  events  giving  away  free  samples;  the  "inter-varsity 
yard-of-ale"  contest  is  run  nationally  every  year. 
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Involvement  is  the  key  to  success 


By  Maurice  D.  Chant,  JP  MPS 

It  is  not  the  purpose  of  this  article  to 
give  instructions  in  the  art  and  science  of 
home  wine  and  beer  making,  this  subject 
was  covered  easily  by  the  author,  although 
not  exhaustively,  in  two  winter  terms  of 
evening  classes  consisting  of  two  hours 
talk  per  week;  circumstances  were  such 
that  it  was  not  possible  to  include  any- 
thing but  the  most  simple  of  demonstra- 
strations,  yet  it  is  claimed  that  the  verbage 
did  not  weary  the  class  as  the  numbers 
remained  static  throughout. 

Home  brewing  is  usually  considered 
"second  cousin"  to  wine  making,  but  the 
two  are  inter-related  and  can  provide  a 
living  for  anyone  interested  enough,  able 
and  willing  to  talk,  probably  at  length,  to 
a  potential  customer.  Talking  will  be 
necessary  even  at  a  greater  length  than  in 
any  photographic  or  audio  section;  wine 
and  beer  making  are  "involvement"  sales, 
for  whilst  a  keen  photographer  may  get 
polite  noises  from  a  bored  assistant,  the 
beer-  or  wine-making  customer  will  get 
involved  as  far  as  actually  drinking  the 
end  products  made  by  himself  or  the 
assistant,  discussing  their  merits,  etc. 

Pharmacists  may  well  remember  yeasts, 
sterility  needs,  alcohol  formation  and  the 
like  from  their  training  days,  but  is  this 
background  knowledge  held  by  their  staff? 
Knowledge  is  surely  knowing  where  to 
look  for  the  required  information  and  not 
overloading  the  brain  with  cluttering 
facts  and  figures. 

Involvement 

Books  on  the  subject  now  abound  and 
are  often  contradictory.  The  greatest 
notice  is  taken  of  the  personal  approach: 
"I  find  so-and-so  helps"  or  "In  our  wine 
circle  the  majority  of  members  seem  to 
.  .  ."  That  takes  the  prospective  vendor 
back  to  the  all-seeing  Confucius,  who 
says,  "That  I  hear,  I  forget;  that  I  read, 
I  remember;  but  that  I  do,  I  understand". 
The  vendor  to  be  successful  must  be  in- 
volved, the  assistants  need  to  be  involved, 
and,  whilst  there  is  the  distinct  possibility 
that  customers'  individual  methods  will 
differ,  that  is  of  little  importance  since 
there  are  so  many  methods,  all  capable 


Mr  Chant  is  a  Bristol  pharmacist  who  is 
now  in  his  fourth  year  away  from  retail 
pharmacy,  which  he  practiced  for  15 
years,  running  his  own  home  brewing 
and  winemaking  shop.  Active  in  local 
winemaking  circles,  he  has  lectured  at 
evening  classes  and  been  on  local  radio 
in  "phone-in"  programmes.  He  markets 
his  own  products  which  include  Omega 
Easibrew,  and  Easihop,  23  named 
yeast  cultures  and  a  Pyrex  airlock.  He 
calls  the  airlock  an  "Australian"  lock  as 
it  fits  inside  the  fermenting  jar,  and  has 
submitted  a  patent  application  for  the 
product. 


of  reaching  the  same  goal  of  potable,  en- 
joyable liquor.  What  is  important,  how- 
ever, is  the  ready  admission  to  the  cus- 
tomer that  the  recommended  method  may 
not  suit,  although  the  speaker  gets  on  well 
with  it. 

Expansion  will  depend  in  the  end  entire- 
ly on  the  involvement  of  the  staff  of  the 
pharmacy.  If  their  sole  interest  is  the  week- 
end wage,  the  advice  must  be  fairly  "for- 
get it",  but  on  the  other  hand  if  the  phar- 
macist has  been  fortunate  enough  in 
attracting  practising  brewers,  success  is 
there  for  little  exra  effort.  A  possible 
source  of  real  enthusiasts  can  be  found 
amongst  members  of  local  wine  circles, 
even  though  the  help  they  can  give  is 
limited  to  a  few  hours  on  certain  days 
each  week. 

Materials 

Materials  needed  in  setting  up  a  home 
brew  section  range  from  the  "tea  bag" 
tins  of  hopped  malts,  through  various 
boxes  of  grain  mixes  to  the  bulky  "real" 
ingredients  comprising  various  grains 
(crushed  and  whole),  hops,  adjuncts,  ex- 
tracts, yeasts,  sugars,  etc,  in  turn  leading 
quite  logically  to  apparatus  as  diverse  as 
bins,  buckets,  fermenters,  heaters,  fun- 
nels, tubing,  bottles,  stoppers,  cappers, 
labels,  pressure  barrels,  carbon  dioxide 
injectors  and  bulbs  to  the  "Rolls  Royce" 
Cornelius  dispenser  (at  around  £45  plus 
gas  cylinder),  mash  tuns,  strainers,  glasses, 
etc.  Certainly  £200  worth  is  virtually 
nothing,  whilst  the  space  needed  for  the 
probable  £2,000  worth  of  stock,  much  of 
which  is  farinaceous  in  nature  and  needs 
quick  turnover,  may  well  be  outside  the 
capabilities  of  a  pharmacy  already  burst- 
ing at  the  seams.  If  it  is  intended  to  in- 
clude facilities  for  the  winemaker,  the 
stocks  need  increasing  by  three  to  four 
times  that  envisaged  for  the  beermaker 
alone. 


Adding  the 
hopped  wort  to 
the  fermentation 
container  —  one 
of  the  stages  in 
making  beer  from 
a  kit,  in  this  case 
Tom  Caxton. 


"Tea  bag"  beers  and  wines  abound. 
They  are  the  results  of  compounders  aimed 
at  mass  sale,  therefore  not  tailored  to  in- 
dividual taste,  and  if,  as  sometimes  hap- 
pens, they  go  wrong,  it  is  more  by  inspired 
guess  than  honest  judgment  that  the 
fault(s)  can  be  identified  or  hope  and  ad- 
vice of  correction  offered.  In  general  the 
basic  instructions  could  be  followed  by  a 
"moron",  yet  the  lack  of  thought  or  of 
any  understanding,  as  well  as  the  non- 
uniformity  of  the  brewer  and  his  work 
place,  will  give  rise  to  vastly  differing 
results. 

Few  of  the  "can"  devotees  remain  satis- 
fied with  their  results,  however.  They  seem 
to  either  close  down  their  home  brewing, 
or,  if  fortunate,  hear  of  sources  of  sup- 
plies for  "real"  beer  making  —  when  the 
specialist  shop  comes  into  its  own  again. 

There  are  wholesalers  of  necessary 
stocks,  many  already  reducing  the  range 
they  carried  previously.  They  vary  in 
efficiency,  quality  and  prices. 

Consolidation 

Unfortunately  the  present  facts  are 
that  some  firms,  established  in  the  last  few 
years,  are  already  closing  down,  and  a 
possible  two  years  consolidation  appears 
to  be  with  us.  The  fault  may  be  one  of 
excessive  enthusiasm  and  optimism,  or  it 
may  be  that  the  multiples,  with  their  in- 
born ability  to  absorb  a  low  return  "sec- 
tion" or  by  creaming  off  the  quick  return 
sales  and  giving  little,  if  any,  honest  help 
and  advice,  have  left  to  the  real  specialist 
the  share  which  will  not  make  him  rich, 
although  it  does  leave  him  the  intimate 
contact  with  the  local  enthusiast.  More  en- 
thusiasts will  appear,  unheralded,  from  the 
ends  of  the  earth,  either  in  person  or  by 
letter  or  tape  recordings,  and  those  are 
the  things  which  make  it  all  so  very 
worth  while  .  .  .  not  the  shekels  in  the 
till. 
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Ole  grape  concentrate 
for  quality  and  value 

Red,  White  &  Rose  pure  Spanish  grape  concentrates  of 
39/40  Baume,  in  25  fl.  oz.  packs.  AT  ONLY  67p  PLUS 
VAT,  this  concentrate  sells  to  everyone  —  and  gives 
you  a  full  profit  margin. 

Brucan  40  pint  beer  kits 

Pure  hopped  brewer's  wort  to  make  5  gallons  of  Best 
Bitter,  Brown  Ale  or  Lager.  At  a  recommended  retail 
price  of  99p,  with  full  trade  discounts,  this  beer  kit 
makes  customers  and  keeps  them  with  repeat  orders. 

London  Chemists 

We  now  do  a  delivery  service  in  the  London  area,  and 
our  list  is  tailored  to  the  retail  chemist.  Please  inquire 
for  details. 


All  Chemists 

Send  for  our  lists  and  details  of  all  our  products 
our  service  is  now  second  to  none. 


Brew  it  Yourself  Ltd., 

135/136  Upper  Street,  Islington, 
London  N1  1QP   01-226  0252/3 


EDME 

SUPERBREW 

The  complete  home  brewing  kit. 
No  need  to  add  sugar. 

These  4  lb.  kits  contain  ALL  that  you  need  to  make  first 
class  beer. 

Edme  have  even  incorporated  the  necessary  amount  of 
proper  brewing  sugar  with  malt  and  hops  for  the  type  of 
beer  to  be  brewed  and  concentrated  them  to  a  complete  kit. 

You  simply  open  the  can,  dissolve  the  contents  in  water, 
add  the  yeast  provided  under  the  cap,  and  ferment. 

THE  CHOICE  OF  THE  FIRST 
CLASS  BREWER 


EDME  LTD.  Mistley,  Manningtree,  Essex.      Tel:  0206  39  2232 


PORTIA  CHEMISTS'  SUNDRIES 

HOLDALLS 

ZIP  POCHETTES 
SPONGE  BAGS 


Obtainable  from 
your  usual 
wholesaler,  or 
Write  for  details  to: 


Other  Solport  products 
include: — 

Nerissa  Powder  Puffs.  Water- 
sprite  Face  Cloths.  Portia 
Eyeshields  &  Gogglets.  Loofah 
Bath  Gloves  &  Pads.  Easifix 
Fingerstalls.  Manicure' 
Sundries,  Glassware.  Styptic 
Pencils,  Wrist  Straps.  ■ 

SOLPORT   BROS.  LTD. 
Goring-by-Sea.  Worthing  44861 


IT0NA  HOME  BREWING 
MATERIALS 

KWOFFIT 

Ale,  stout,  lager  and  brown  ale.  These  are  hopped  con- 
centrated worts — the  easiest  way  to  brew  beer  at  home. 
Requires  only  2oz  sugar  per  lb. 

ITONA  INVERT  SUGAR 

Gives  beers  and  wines  an  increased  fermentation 
speed.  Available  in  2lb  packs. 

Send  for  price  list  and  details  to  the  actual 
manufacturers: — 

ITONA  PRODUCTS  LTD.,  WIGAN,  LANCASHIRE 

Wigan  34761/2 


WE  ARE 

WHOLESALE  DISTRIBUTORS  OF: 

VIERKA  YEASTS  (complete  range  of  40  types  ex  stock) 
HARRIS  WINE  FILTERS 

WINEMAKING  ENZYMES  (Pectinol,  Rohament  P,  Amylase) 

Large  stocks  of  Pressure  Barrels,  Dried  Flowers  and  Fruits, 
Hops,  Wintersun  Grape  Concentrates,  Chemicals, 
Apparatus  etc.  etc.  Send  for  Trade  List. 

Rogers  (Mead)  Ltd.  Shirlett,  Broseley,  Salop. 
Telephone :  Much  Wenlock  436, 
and  Wolverhampton  731485. 


Voucher 


for  free  copy  of  the  advance  catalogue 

Detach  and  send  by  post  card  or  letter  to  "photokina" 
D-5  Cologne  1 ,  P.O.B.  21 0760,  West  Germany. 

Don't  forget  the  address 


1 


The  new  "photokina"  f 
)>A  film  and  photo  festival  is  now  developing  into  an-^ 
J       optimum  trade  fair  for  information  and  buying 


Products  presented  by  800  (eight  hundred  I  !  ! )  firms  from  26  countries  at 
"photokina"  1974.  That  is  the  world's  biggest  cine,  photo  and  acces- 
sories fair  ever. 

Important  for  you:  The  experts  are  on  their  own  at  "photokina"  1974  : 
0  Everyone  interested  in  photography  and  cinematography. 
0  All  trade  outlets,  professional  users  and  consumers. 
German  amateur  photographers  are  not  invited  to  attend  because  the 
World  Fair  of  Photography  is  not  a  festival  but  a  matter-of-fact  in- 
formation centre.  There  you  can  compare,  study,  negotiate  and  buy  at 
your  leisure — without  any  crowding.  A  week-long  world  market. 

photokina 

World  Fair  of  Photography 

Cologne  1974  -  September  27  to  October  3 

Tickets  &  Information  : 
H.  E.  Melsom,  M.B.E. 
Cologne  International  Trade  Fairs, 
Lufthansa  House,  10  Old  Bond  Street,  London  W1X  4EN 
Telephone  :  01  -409  1436 
Ireland  : 

H.  Clissman,  Jr.,  44  Dartmouth  Square,  Dublin  6 
Telephone :  65729 
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HOME  BREWING  AND  WINE  MAKING 


Wine  making  guide  for  customers 


A  leaflet  for  consumers — the  Home  Wine- 
makers'  Guide — is  being  issued  to  stock- 
ists by  Continental  Wine  Experts  Ltd,  The 
Winery,  Cawston,  Norfolk  NOR  75X. 

The  eight-page  guide,  which  includes  a 
fermentation  chart,  advises  on  equipment, 
making  wines  from  grape  juice  and  fruit 
compounds,  and  fining  and  bottling.  It  is 
the  first  of  a  series,  the  second  leaflet  being 
in  production  at  the  present,  and  is  avail- 
able together  with  a  leaflet  dispenser  de- 
signed for  wall  mounting  or  for  free 
standing  on  countertops.  Other  point-of- 
sale  material  available  now  or  "in  the 
pipeline"  includes  show  cards,  window 
stickers  and  shelf  talkers. 

The  company,  who  claim  that  it  may  be 
the  largest  manufacturer  and  supplier  of 


Home  Wine-maker'. 


Guide 


The  cover  to  CWE's  leaflet 

home  wine  ingredients  in  Europe,  is  not 
undertaking  much  media  advertising  at  the 
moment.  However,  a  new  consumer  cam- 
paign is  promised  for  the  autumn. 

Pure  culture  yeasts 
from  Germany 

Rogers  (Mead)  Ltd,  27  Vicarage  Road, 
Wednesfield,  Wolverhampton,  is  distri- 
buting the  range  of  Vierka  pure  culture 
yeasts.  Produced  in  West  Germany,  the 
range  includes  Niersteiner,  Liebfraumilch, 
Bordeaux,  Burgundy.  Sauternes,  Sherry, 
Madeira,  Malaga,  Port,  cold  fermentation, 
Munich  beer,  and  Lager  varieties.  Most  are 
available  in  liquid  (£0-21)  or  dry  (£0-15) 
form,  with  Munich  beer  and  lager  avail- 
able dry  only.  The  cold  fermentation  yeast 
is  said  to  be  able  to  ferment  down  as  low 
as  42°F. 


The  company  is  also  distributing  the 
English  version  of  the  Vierka  Wine  Book 
(£0-33).  Subjects  covered  by  the  32-page 
book  include  yeasts,  dealing  with  fruit, 
fermentation,  racking,  storing  and  diseases 
in  wines,  and  a  number  of  recipes  are 
given. 

Bonuses  and  discounts 


from  Viking 


Viking  Brews  Ltd,  28  Clive  Street,  North 
Shields,  Northumberland,  says  that  after 
seven  years  of  trading  in  home  brews,  they 
still  sell  mostly  to  chemists,  health  foods 
and  home  brew  shops.  Every  year  the 
company  offer  a  5  per  cent  Spring  bonus 
in  April,  and  again  between  October  1  and 
December  31  on  all  kits,  as  well  as  giving 
quantity  and  new  customer  discounts. 

According  to  the  company,  a  large  per- 
centage of  their  consumers  prefer  the 
eight  kits  which  include  dry  ingredients 
with  malted  barley  and  real  hops,  but 
liquid  concentrate  kits  are  also  supplied. 
The  firm  also  supply  equipment  for  home 
brewing. 


Superbrew  kits 
need  no  sugar 


Edme  Ltd,  Mistley,  Manningtree,  Essex, 
says  that  there  is  no  need  to  add  sugar  to 
their  Superbrew  kits  (£0-98)  to  make  up     fjve  CjallonS 

the  quantity  and  strength  of  the  brew. 

The  company  claim  to  have  incorpor- 
ated the  necessary  amount  of  brewing 
sugar  with  the  malt  and  hops  for  the  type 
of  beer  to  be  brewed  and  concentrated 
them  to  form  a  complete  kit.  The  home 
brewer  then  only  has  to  dissolve  the  kit's 
contents  in  water  and  add  the  yeast  pro- 
vided to  make  3  gall.  The  Superbrew 
range  includes  pale  ale,  lager,  bitter,  bar- 
ley wine  and  stout. 


The  label  on 
Itona  sugar 
shows  what 
is  used  for 
the  product 


say  that  there  are  over  25  different  guaran- 
teed wine  yeasts  in  both  liquid  culture  and 
dried  form. 

Itona  products  help 
in  sugar  shortage 

Itona  Products  Ltd,  Leyland.  Mill  Lane, 
Wigan,  Lanes,  points  out  that  they  market 
products  which  can  help  the  home  brewer 
and  wine  maker  during  the  sugar  shortage. 

Itona  invert  sugar,  at  present  not  affected 
by  the  sugar  shortage,  is  said  to  give  home 
made  wines  and  beers  an  increased  fer- 
mentation speed.  It  is  available  in  21b 
bags  (£0-38).  The  Kwoffit  range  of  hopped 
concentrated  worts  for  ale,  stout,  lager 
and  brown  ale,  which  also  come  in  21b 
quantities  (£0-56)  require  only  2oz  of 
sugar  per  lb  of  extract  for  fermentation, 
which  the  company  say  is  lower  than  that 
required  for  other  extracts.  The  company 
also  market  a  range  of  Kwoffit  kits  (£0-85) 
for  the  beginner  which  include  the  hopped 
worts,  yeast  and  finings. 

Barrels  for  kits  under 


A  15  litre  (3|  gall)  pressure  barrel  (£3-22), 
for  home  brewing  kits  which  fall  short  of 
5  galls,  has  been  introduced  by  Vinaide 
Brewing  and  Food  Products,  26  Swan 
Street,  Manchester  M4  5JQ.  The  company 
claims  that  the  barrel  will  take  a  working 
pressure  of  20  lb  psi — it  has  been  tested  to 
50  lbs  psi — and  can  also  be  used  with  a 
carbon  dioxide  injector. 

In  addition  to  all  types  of  containers 
from  buckets  to  pressure  barrels,  the  com- 


Vina  extend  range 
of  concentrates 

Vina,  63  St  John's  Road,  Waterloo,  Liver- 
pool L22  9AB,  have  recently  extended 
their  Vina  Can  range  of  beer  concentrates 
by  the  addition  of  mild,  export  Scottish 
and  barley  wine  varieties.  The  company 
also  say  they  have  improved  on  the  scope 
of  their  previously  supplied  products. 

The  new  mild  and  export  Scottish 
(£0-75)  make  24-40  pints,  and  the  barley 
wine  (£0-45)  16  pints.  Vina  point  out  that 
to  make  a  beer  of  full  strong  flavour,  the 
24-40  pint  concentrates  should  be  brewed 
as  3  gall  and  a  lighter  flavoured  beer 
would  result  if  brewed  as  5  gall  with  the 
addition  of  extra  sugar. 

Vina  are  also  distributing  Vierka  yeasts 
made  in  Western  Germany  —  the  company 


Vinaide  barrels 
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Heritage  of  the  far-sighted 
Bradford  pharmacists 


pany  specialise  in  all  types  of  brewing 
and  winemaking  ingredients,  particularly 
malt  grains,  cereals,  dried  fruit  and  berries. 
The  firm  also  supplies  the  Burco  Culinary 
boiler  with  optional  basket  insert  (£19-85), 
specially  designed  for  the  home  brewing 
market. 

Brown  ale  concentrate 
from  Unican 

Tynecastle  Brown  is  the  latest  in  the 
range  of  Unican  concentrates  from  Grey 
Owl  Laboratories  Ltd,  Morley  Road, 
Staple  Hill,  Bristol  BS16  4QF. 

Available  in  an  A2|  can  (£0-80),  the 
new  concentrate  comes  with  a  sachet  of 
yeast  to  make  two  gallons  of  beer  in  a 
few  weeks.  However,  Grey  Owl  suggest 
that  the  fermentation  should  not  be 
rushed,  which  results  in  a  "green  beer" 
taste. 

Recently  Grey  Owl  launched  Super- 
yeast  Varities  (£1-40  box  of  25,  £0  08  per 
sachet),  after  several  years'  research  and 
development.  Based  on  the  same  principle 
as  the  Superyeast  all  purpose,  the  varieties 
are :  champagne,  port,  sherry,  burgundy, 
and  sauternes. 

Moulded  pressure  barrels 

Polymeric  and  General  Service  Develop- 
ments Ltd,  127  Boughton,  Chester  CH3 
5BH  is  currently  marketing  high-quality 
pressure  barrels  through  home  brew 
wholesalers. 

The  Master  10  (£3-34)  is  a  moulded 
barrel  of  10  litres  capacity  with  a  stated 
working  pressure  of  20  lbs  psi.  Equipped 
with  steel  carrying  handle  with  a  plastic 
sleeve,  the  barrel  has  a  threaded  insert  for 
tap  or  bung. 

A  20  litre  barrel— the  Master  20— has 
just  been  introduced  by  the  company  who 
says  the  barrels  are  safe  to  use  with  exist- 
ing pressure  equipment,  and  are  suitable 
for  top  or  bottom  dispensing.  Easy  clean- 
ing is  said  to  be  ensured  by  smooth  inter- 
nal finish. 

Smaller  barrels 

Southampton  Homebrews  Ltd,  BRS  Depot, 
Dutton  Lane,  Eastleigh,  Hants,  which 
claims  to  be  the  largest  UK  suppliers  of 
pressure  barrels  for  homebrewing,  has  re- 
cently introduced  a  2|  gall  size  barrel 
(£3-43)  in  addition  to  the  5  gall  size  barrel. 

Platen  heater 

A  wine  fermenter  heating  unit  —  the 
Electrim  Standard  Fermenter  —  is  being 
marketed  by  the  Shaw  G.B.  Partnership, 
2  Admirals  Road,  Park  Gate,  nr  South- 
ampton, Hants. 

In  three  sizes,  for  one,  two  or  four 
demijohns  (£1-93,  £3-64,  £6-73),  the  unit 
consists  of  a  Formica-clad  asbestos  heat- 
ing panel.  AH  the  operator  has  to  do,  says 
the  company,  is  to  switch  on  the  heater 
and  place  the  wine  containers  on  top  of 
the  heater  —  the  correct  temperature  is 
already  "built-in",  so  there  are  no  thermo- 
stat controls.  The  heated  platen,  according 
to  the  firm,  will  produce  the  right  heat  at 
the  right  place  —  where  the  yeast  is  — 
and  as  it  is  not  an  immersion  heater,  there 
is  no  chance  of  the  wine  being  tainted. 


The  threat  to  independent  chemists'  busi- 
nesses from  the  powerful  opposition  of 
multiples  was  recognised  in  Bradford  more 
than  50  years  ago.  In  1917,  Bradford 
Chemists'  Alliance  was  formed  by  far- 
sighted  retail  pharmacists  in  that  city 
specifically  to  fight  for  their  livelihood  in 
the  high  street.  Last  year,  the  success  of 
this  wholesaler-retailer  movement  could 
be  measured  in  BCA's  £l-3m  turnover. 

Even  with  that  growth  record  BCA 
still  recognised  that  the  fight  for  over-the- 
counter  sales  was  not  over.  The  pressures 
of  competition,  if  anything,  were  intensi- 
fying, and,  when  the  National  Pharmaceu- 
tical Union  announced  its  national  Care 
chemist  voluntary  trading  group,  they 
joined  immediately.  Only  months  later, 
Bradford  Chemists'  Alliance,  with  a  42- 
per-cent  penetration  in  the  Care  whole- 
saler franchise  area,  believe  as  in  1917 
that  this  new  development  in  their  history 
will  prove  successful. 

In  March,  1917,  BCA  had  a  working 
capital  of  £500  in  £10  shares  which  were 
only  offered  to  retail  pharmacists  within 
a  20-mile  radius  of  the  city  centre.  The 
staff  consisted  of  a  manager  and  a  ware- 
house which  was  a  single  rented  room. 

Forty-eight  staff  are  now  employed; 
there  is  a  32,000-sq-ft  warehouse  (the  big- 
gest wholesale  chemist  depot  in  the  city) 
and  turnover  is  expected  to  reach  over 
£l-5m.  Shares  in  the  company  are  still  as 
hard  to  get  as  ever. 

BCA  business  has  been  mainly  linked 
to  "ethicals."  Growth  in  OTC  business  by 
comparison,  has  been  small.  With  the 
advent  of  the  Care  scheme,  BCA  saw  the 
project  as  an  ideal  opportunity  to  develop 
that  side  of  the  business  in  a  dramatic 
way. 

Already  servicing  120  of  the  180  retail 
pharmacists  in  the  Bradford  and  district 
Care  wholesale  franchise  area,  BCA  were 
conscious  of  the  fact  that  in  the  ten  years 


up  to  1973  some  30  retail  pharmacists  had 
closed  in  the  area.  Joining  the  scheme 
would  help  stop  this  trend  by  making  the 
retailer  more  competitive. 

To  operate  the  Care  franchise  BCA 
allocated  7,000  sq  ft  of  warehouse  space 
for  the  2,000  lines  stocked  for  the  scheme. 

A  sales  executive,  Mr  Brian  Reeve,  was 
employed  to  develop  Care  membership; 
two  extra  warehousemen  were  engaged 
and  a  two-ton  tailgate-lift  lorry  capable 
of  carrying  15  combitainers  per  load  was 
brought  into  service. 

The  general  manager,  Mr  Tony  Garlick, 
31,  who  has  been  with  the  company  for 
14,  years,  said  that  although  their  Care 
low-cost  distribution  system  had  only  just 
started,  local  food  retailers  were  reacting 
to  the  new  competition  from  Care 
chemists. 

Unichem  enters  into 
beauty-care  market 

Unichem  have  entered  the  beauty-care 
market  with  the  launch  of  its  own  brand 
Kemval  nail  polish  remover.  Marketing 
manager  Bill  Hart  said:  "We  have  spent 
some  time  researching  the  most  effective 
approach  to  this  market.  With  this  oily 
nail  polish  remover  we  believe  we  have 
selected  a  product  for  which  demand  is 
high  and  constant,  in  an  area  where  the 
long  established  brand  names  have  no 
strong  grip."  At  the  "special  launch" 
recommended  retail  price  of  £0-15  for  a 
HOcc  bottle  the  new  product  far  out- 
prices  its  nearest  rivals.  And  even  at  the 
normal  recommended  price  of  £0-17  it 
retains  a  sizeable  price  advantage.  There 
is  an  introductory  discount  offer  of  12+ 
per  cent,  available  to  Unichem  customers 
until  the  end  of  August.  The  polish  re- 
mover follows  the  economy  pack  of 
Kemval  shampoo  in  a  carefully  planned 
entry  into  beauty-care  by  the  company. 


A  view  of  BCA's 
new  warehouse 
for  the  Care 
chemist  scheme 
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First  training  courses 
held  for  Care  members 

The  first  retail  training  courses  to  be 
organised  by  Care  chemist  group  took 
place  last  week.  Some  71  Care  retailers 
and  their  staffs  attended  the  three  courses, 
which  provided  separate  training  sessions 
for  Care  shop  assistants,  owners  and 
managers  in  the  Bradford  area. 

The  courses  provided  a  prototype  for 
future  training  activity  of  the  organisa- 
tion and  it  was  expected  to  shape  the  for- 
mat of  the  main  training  programme 
scheduled  to  begin  in  1975. 

Management  services  executive,  Maurice 
Ellerton  and  newly-appointed  Care  train- 
ing manager,  Richard  Turner,  were  the 
tutors  for  courses  which  underlined  the 
subjects  merchandising  and  stock  control. 
Details  of  the  future  programmes  will 
be  made  available  to  members  towards 
the  end  of  the  year,  and  will  commence 
in  the  spring  of  1975. 

Warner-Lambert  record 

Sales  and  earnings  of  Warner-Lambert  Co 
in  the  second  quarter  and  first  half  of  1974 
were  the  highest  for  any  comparable 
periods  in  the  company's  history,  it  is  an- 
nounced in  the  USA  by  Mr  E.  Burke 
Giblin,  chairman  and  chief  executive 
officer.  Sales  were  $460-936m,  an  increase 
of  15  per  cent  and  net  earnings  $37060m 
also  up  15  per  cent.  In  the  first  six  months, 
both  sales  and  earnings  of  the  company 
were  up  12  per  cent. 

Nicholas  group  sales 
profits  up 

In  declaring  a  final  dividend  of  3-5  per 
cent  —  making  a  total  of  6-5  per  cent  — 
the  directors  of  Nicholas  International  Ltd 
estimate  that  group  sales  for  the  financial 
year  to  June  30  exceed  those  of  the  pre- 
vious year  by  15  per  cent  notwithstanding 
the  continued  upward  movement  over  the 


year  of  the  Australian  dollar  against  all 
major  currencies  in  which  the  company 
operates. 

Net  earnings  before  prior  year's  tax 
adjustments  are  expected  to  be  much  the 
same  as  last  year.  In  local  currencies  the 
increase  in  sales  and  trading  profits  is  to 
the  order  of  25  per  cent  and  10  per  cent 
respectively.  Audited  results  will  be  issued 
on  September  25. 

Firms  amalgamate 

Norfornd  Ltd,  Mildmay  House,  Mildmay 
Road,  Bootle,  Merseyside  L20  5EN  has 
been  created  through  the  amalgamation  of 
four  firms  well-established  in  the  cash 
register  business :  Sovereign  Cash  Regis- 
ters Ltd,  Coltbray  Ltd,  L.  R.  Leroy  & 
Sons  Ltd  and  Counter  Cache  Ltd.  As  well 
as  handling  new  machines,  Norfond  will 
buy,  sell,  lease,  recondition,  or  repair  old 
cash  machines. 

Briefly 

J.  D.  Jenkins  Ltd  is  the  new  title  adopted 
by  Pravale  Ltd.  32  Powerscroft  Road, 
Footscray,  Sidcup,  Kent  DA14  5EG. 

Savory  and  Moore  Ltd  have  recently  ac- 
quired the  pharmacy  at  71  Leys  Avenue, 
Letchworth,  Herts. 

John  Wyeth  &  Brother  Ltd:  Mr  P.  Keddie, 
currently  chairman  and  managing  direc- 
tor, has  relinquished  his  executive  respon- 
sibilities as  managing  director  to  Dr  E.  T. 
Borrows,  PhD,  currently  assistant  mana- 
ging director.  Mr  Keddie  will  remain  on 
the  board  as  chairman. 

Kleinert  of  Europe,  Arran  Road,  Perth 
Scotland,  are  closing  down  their  manufac- 
turing and  selling  operations.  Moody. 
Stuart  &  Robertson,  chartered  accoun- 
tants, Royal  Exchange,  Dundee  DDI  1D2 
have  been  retained  by  the  company  to 
supervise  the  accounting  procedures  during 
the  process. 


Gamachord, 
shortly  to  be 
made  available 
in  the  UK  by 
Ames  &  Co,  is  a 
new  semi- 
actuator  gamma 
counter.  With 
variable  count 
time,  capacity 
and  rate,  the 
instrument 
incorporates 
sample  handling 
and  print  out 
facilities 


Appointments 


Warner  Lambert  Group:  Mr  C.  Brand 
has  been  appointed  packaging  manager, 
operations  division. 

Lewis  &  Peat  Chemicals:  Mr  John 
Aldersley  has  been  appointed  chairman. 

Lancing  Packers  Ltd:  Mr  A.  Town  has 
joined  the  board  as  technical  sales  director. 
Fisons  Ltd:  Mr  Christopher  Chataway 
MP,  is  joining  the  board  as  a  non-execu- 
tive director. 

Sterling  Health  Products  have  appointed 
Mr  R.  Seaman,  FCA,  their  financial 
director. 

Eaton  Laboratories:  Mr  Perry  Owen  is 
appointed  to  the  newly  created  position  of 
training  manager  and  Mr  Hamish  Allison 
as  regional  manager  for  east  midlands  and 
n.  London. 

Concept     Pharmaceuticals:     Mr    J.  R. 

Robelin  has  become  managing  director  in 
addition  to  his  position  of  chairman, 
pending  the  appointment  of  a  new  man- 
aging director  following  the  resignation  of 
Mr  S.  W.  Kipling. 

LRC  International  Ltd:  Mr  W.  G.  Jelley, 
managing  director  of  The  Sanitas  Trust 
and  a  director  of  LRC  International,  has 
been  appointed  a  deputy  chairman  of  the 
I  RC  group.  Mr  Jelley  has  been  with  Sani- 
tas for  24  years  and  became  managing 
director  in  1967. 

Bayer  AG:  Dr  Herbert  Gruenewald  has 
succeeded  Professor  Dr  Kurt  Hansen  as 
chairman  of  the  board  of  management  of 
the  company.  Professor  Hansen  is  now 
chairman  of  the  supervisory  board  in  suc- 
cession to  Professor  Otto  Bayer,  who  has 
become  honorary  chairman  of  this  board. 
Janssen  Pharmaceutical  Ltd:  Dr  A.  L. 
Macnair  has  been  appointed  as  medical 
director.  Dr  Macnair's  entered  the  phar- 1 
maceutical  industry  in  1963,  since  when 
he  has  held  appointments  with  Roussell 
Laboratories  Ltd,  Sterling  Winthrop  | 
Group  Ltd,  Fisons  Ltd  and  Kabi  Phar- 
maceuticals Ltd. 

Arthritis  and  Rheumatism  Council:  Lord 
Porritt,  former  Governor-General  of  New 
Zealand  and  surgeon  to  King  George  VI 
and  sergeant-surgeon  to  the  Queen,  has 
been  elected  chairman.  He  succeeds  Lord  I 
Kindersley,  who  was  both  president  and  j 
chairman  of  the  Council,  but  who  now , 
continues  as  president. 

Chescbrough-Pond's  Ltd:  Mr  G.  V.  Busby 
has  been  appointed  general  manager,  mar- 
keting. Mr  Busby,  who  joined  the  com- 
pany in  1973  as  general  manager,  health 
and  beauty  aids  division,  will  be  respon- 
sible for  Chesebrough-Pond's  cosmetic 
and  toiletry  brands  plus  Prince  Matcha- 
belli  perfumes  and  fragrances. 
British-American  Cosmetics  Ltd:  Mr  Roger 
Shaw  has  left  Lentheric  Morny  Ltd  UK, 
to  take  up  a  new  position  as  export  mana- 
ger, international  division  of  Germaine  \ 
Monteil.  Based  in  New  York,  he  wil 
assist  David  Batchelor,  vice-president  of 
Germaine  Monteil,  in  the  development  of 
business  in  both  Latin  America  and  the  | 
Far  East  territories. 
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Market 
News 


OILS  STILL  SHORT 

London,  August  6:  Many  essential  oils 
continue  to  be  in  short  supply  particularly 
those  from  aromatic  seeds  and  spices. 
Distillers  are  awaiting  either  new  crop 
supplies  of  these  or  more  favourable 
terms  than  those  being  offered  at  pre- 
sent. Brazilian  peppermint  was  virtually 
unchanged  on  the  week  while  Chinese 
eased  slightly.  Mysore  sandalwood  was 
being  offered  on  the  spot  at  £100  kg  but 
there  were  no  takers  at  that  level. 

Spain  is  now  permitting  very  limited  ex- 
ports of  olive  oil  but  the  spot  rate  for  the 
oil  is  unchanged. 

Among  crude  drugs  most  of  the  price 
changes  were  in  an  upward  direction. 
They  included  copaiba  and  Peru  balsams, 
belladonna  herb  and  root,  jalap  and  kola 
nuts.  Lanolin,  BP,  is  now  from  £657 
metric  ton  against  £474  recently.  Easier 
were  Cochin  ginger,  cherry  bark,  and 
coriander  seed.  Liquorice  root  from 
China  was  on  offer  at  £240  metric  ton, 
cif  for  September-October  shipment;  one 
year  ago  it  was  exactly  one-third  of  that 
price. 

In  pharmaceutical  chemicals  hydrogen 
peroxide,  and  heavy  magnesium  car- 
bonate are  higher. 

Pharmaceutical  chemicals 

Alcohol:  Synthetic  ethanol.  £  per  proof  gal: 


Gal 

PBS  95% 

Absolute  99.5% 

2,500  (bulk) 

0.3130 

0.3250 

900  (drums) 

0.3400 

0.3520 

DRS  96% 

DRAA  99.9% 

2,500  (bulk) 

0.3798 

0.3918 

900  (drums) 

0.4070 

0.4190 

Amylobarbitone:  50-kg  £4.46  kg;  sodium  £5.07. 
Butabarbital:  50-kg  £6.32;  solium  £7.11  per  kg. 
Butobarbitone:  £6.00  kg  for  50-kg  lots. 
Calcium  lactate:  250  kg  £412  per  metric  ton. 
Chloral  hydrate:  50-kg  lots  £0.75  kg. 
Cocaine:  Alkaloid  £222  kg;  hydrochloride  £202.75. 
Subject  to  Misuse  of  Drugs  Regulations. 
Colchicine:  £0.90  per  g. 
Cortisone:  Acetate  £295  kg. 

Cyclobarbitone:  £4.91  kg  for  25  kg;  calcium  £4.91. 
Oapsone:  £4.00  per  kg. 

Glycerin:  Short.  £389  metric  ton.  naked,  deivered. 
Hydrogen  peroxide:  35  per  cent  £167  metric  ton. 
Magnesium   carbonate:    BP   per   1,000   kg  heavy 
£308;  light  £240. 

Magnesium  hydroxide:  (metric  ton)  BPC  light 
£690;  paste  £300. 

Magnesium  oxide:  BP  per  1,000  kg  heavy  £980; 
light  £690.  Paste  £280. 

Magnesium  peroxide:  50-kg  lots  23-25  per  cent. 
£0.59  kg. 

Magnesium  sulphate:  BP  £70.00  metric  ton;  com- 
mercial £65.00;  exsiccated  £157.90,  ex  works. 
Magnesium  tr  s  i  cate:  £470  metric  ton. 
Mersalyl:  Acid  £15.75  per  kg;  sodium  £21.50. 
Methadone  hydrochloride:  Subject  to   Misuse  of 
Drugs  Regulations  £1.33  per  5  g. 
Methyl    saliclate:    Per   metric  ton    in   5-ton  lots 
£540;  1-ton  £550;  500-kg  £560;  delivered  UK. 
Methylated  spirits:  In  2.500-bulk  gal  (and  in  20  x 
45  gal  drums)  per  bulk  gal  —  IMS  66/op  £0.5553 
(£0.5980).      Perfumery     grade      68/op  £0.5945 
0.6395).  Mineralised  64 /op  £0.5670  (£0.6120). 
Narcotine:   Alkaloid   and   hydrochloride   in  25-kg 
iots  £15  kg. 

Pentobarbitone:  50-kg  lots  £5.75  for  acid  and 
£6.13  for  sodium. 

Pethidine  hydrochloride:  From  £13.30  to  £14.90  kg 
as  to  the  maker  and  quantity.  Subject  to  Misuse 
of  Drugs  Regulations, 
fhemitone:  25-kg  lots  £4.24  kg. 
henobarbitone:  50-kg  lots  £4.52  per  kg;  sodium 
£4.97. 


Phthalylsulphathiazole:  50-kg  lots  £1.60  kg. 
Quinalbarbitone:  Sodium   and  acid  £6.37  kg  for 

Strychnine:  In  5-10-kg  lots  per  kg,  alkaloid  £25.00; 
sulphate  or  hydrochloride  £20.00. 
Succinylsulphathiazole:  50-kg  lots  £3.33  kg. 
Sulphacetamide  sodium:  BP  £4.13  kg  for  50  kg. 
Sulphadiazine:  50-kg  lots  £4.15  kg  micro  milled 

P|us  £0-15-  ~.  ~~  , 

Sulphaguanidine:  BPC  in  250-kg  lots  £5.60  kg. 

Sulphaquinoxaline:  Sodium,  BVetC  in  50-kg  lots. 

£4.36  per  kg. 

Sulphamethizole:  BP  50-kg  lots  £4.57. 
Tetracycline  hydrochloride:  £12.00  per  kg. 

Crude  drugs 

Aconite:  Spot  nominal  £1,300  metric  ton,  cif. 
Agar:  Spanish  nominally  £6.15  kg. 
Aloes:   Cape   £1,300  metric  ton,   spot,  Curacao 
£1,450  spot. 

Balsams:    (kg)    Canada:    Unobtainable  Copaiba: 
BPC  £2.85  spot;  £2.80  cif  Peru:  £8.65  spot  nomi- 
nal; £8.60,  cif.  Tolu:  £3.80  spot;  £3.70,  cif. 
Belladonna:  (metric  ton)  Herb  £425  spot;  no  c.f. 
Leaves  £800,  cif.  Root  £400-£500  spot. 
Cassia:  lignea,  broken  £1,400  metric  ton,  spot 
Cherry  bark:  Spot  £540  metric  ton;  £525.  cif. 
Ginger:    (ton    cif)    Cochin    £510;    Sierra  Leone 
unquoted;   Jamaican  No.  3  £895.    Nigerian  split 
£570. 

Jalap:   Mexican  whole  tubers  £2,000   metric  ton 
soot;  £1,950.  cif. 

Kola  nuts:  W.  African  £145  metric  ton,  £130,  cif. 
Lanolin:    1,000    kg    lots    BP   grades   from  £657; 
cosmetic  £726;  technical  £620. 
Lemon  peel:  £820  metric  ton  spot;  £800  cif. 
Liquorice  root:    (metric  ton)   Chinese  £240,  cif, 
Sept. -Oct.  shipment. 

Menthol:   Brazilian   £20.50    kg    spot;   £20.00  cif. 
Chinese  £28.00  spot  and  afloat. 
Pepper:  (ton)  Sarawak  black  £700  spot;  £650,  cif; 
white  £920  spot;  £860,  cif. 

Seeds:  (ton)  Anise:  China  star  unselected  £955, 
cif.  Caraway:  Dutch  £365,  cif.  Celery:  Indian 
£430,  cif.  Coriander:  Moroccan  £95.00.  cif 
Cumin:  £615,  cif.  Dill:  Chinese  for  shipment  £210 
Indian  £220,  cif.  Fennel:  E335-E400,  cif.  Fenu 
greek:  £160,  cif. 

Essential  oils  and  expressed  oils 

Almond:  Drum  lots  £1.45  kg 
Amber:  Rectified  £0.45  kg  spot 
Anise:  £24.60  to  £28.00  kg  spot. 
Bay:  West  Indian  about  £15.00  kg. 
Bergamot:  From  Ei 4.00  kg  as  to  grade. 
Bois  de  rose:  Shipment  £6.00  kg,  cif. 
Buchu:  English  distilled  £270  kg. 
Cade:  Spanish  £1.20  kg  spo» 
Cajuput:  £4.00  kg  on  spot. 
Camphor  white:  £3.20  afloat;  £3.35,  cif. 
Cananga:  Java  £14.00  kg  spot. 
Caraway:  Imported  £21.00  kg. 
Cardamom:  English  distilled  £100  kg. 
Cassia:  Chinese  £21.00  kg  spot,  cif. 
Cedarwood:  £1.90  kg  spot  and  cif. 
Celery:  English  £38.00  kg. 

Cinnamon:  Ceylon  leaf  £4.25  spot  and  cif.  English 
distilled  bark  £130  kg. 
Citronella:  Ceylon  £3.60  kg  spot  and  cif. 
Clove:  Madagascar  leaf  about  £3.90  kg,  cif. 
Cod-liver:   BP   in   45-gal   lots  £1.48  gal;  veteri- 
nary £0.80-£0.85. 
Coriander  £14.50  kg  spot. 
Cubeb:  English  distilled  £20.00  kg. 
Dill:  Scarce  at  £16.00  kg  nominal. 
Eucalyptus:  Chinese  £9.00  kg,  spot  and  cif  80-85 
per  cent 

Fennel:  Spanish  nominal. 
Geranium  (kg)  Bourbon  £26.50  kq  spot. 
Ginger:  English  distilled  £70.00  kg. 
Juniper:  English  distilled  £70.00  kg;  imported  un- 
obtainable. 

Lavender:  French  £18.50  kg  spot. 

Lavender  spike:  £13.00  kg  spot. 

Lemon:  Sicillian  best  grades  from  £10.00  kg  spot. 

Lemongrass:  Forward  £4.25  kg,  cif. 

Lime:  West  Indian  £7.25  kg  spot. 

Mandarin:  £7.50  kg. 

Nutmeg:    (per  kg)    English    distilled  from  West 

Indian  £25.00;  from  E.  Indian  £27.00. 

Olive:    Spanish    exports    very    restricted.  Spot 

£1 ,040-£1 ,050  metric  ton  duty  paid. 

Palmarosa:  £11.00  kg  spot  and  cif. 

Paichouli:  £8.00  spot  and  cif. 

Pennyroyal:  To  arrive  £5.50  kg. 

Pepper:  English  distilled  ex  black  £65.00  kg. 

Peppermint:   (kg)    Arvensis,   Brazilian  £8.25  spot 

and  £8.50  cif.  Chinese  spot  and  shipment  £14.75, 

American  piperata  from  £16.00. 

Petitgrain:  £10.00  kq.  cif. 

Pine:  (kg)  Pumillonis  £1.75;  sylvestris  £0.51. 
Rosemary:  Firm  at  £6.50  kg  spot. 
Sage:  Spanisn  £8.80  kg  spoi. 
Sandalwood:  Mysore  spot  offered  at  £100  kg. 
Sassafras:  Chinese  £3.75  kg;  Brazilian  £2.30  spot. 
Spearmint:  Chinese  £7.00  kg  spot  and  cif;  Ameri- 
can £11 .00  spot. 
Thyme:  Red  65/70%  £9  00  kg. 


The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press  but 
it  should  be  noted  that  in  the  present  state  of 
the  markets  quotations  change  frequently. 


Chemicals  training  levy 

The  Secretary  of  State  for  Employment 
has  approved  a  Chemical  and  Allied  Pro- 
ducts Industry  Training  Board  levy  equal 
to  0-75  per  cent  of  payroll  in  the  year 
ended  April  5,  1974.  An  Order  to  that 
effect  (HM  Stationery  Office,  price  £0-08i) 
comes  into  operation  on  August  15,  1974. 
Each  employer's  total  payroll  is  to  be  re- 
duced by  £90,000  before  assessment.  Em- 
ployers whose  payrolls  were  less  than 
£90,133  will  be  exempt  from  levy. 

Industry  plans  expansion 

Chemicals,  almost  the  only  UK  private 
sector  industry  to  announce  major  invest- 
ment plans  this  year,  faces  serious  difficul- 
ties in  obtaining  the  plant  it  requires  to 
carry  out  these  expansion  programmes. 
This  is  the  view  of  the  chairman  of  the 
Chemical  Industries  Association's  newly 
formed  Process  Plant  and  Equipment 
Committee,  Mr  F.  Whiteley.  He  adds  that 
the  industry  would  be  pressing  strongly 
its  claims  for  equipment  in  competition 
with  those  of  the  North  Sea  oil  and  gas 
concerns.  It  is  also  competing  with  foreign 
firms  for  process  plant  being  made  in  the 
UK.  CIA  hopes  that  these  difficulties  fac- 
ing private  industry  wil!  not  be  com- 
pounded by  government  direction  else- 
where placing  too  heavy  demands  on  the 
plant  construction  industry. 

Licence  application  refused 

A  claim  by  Bristol  Laboratories  Inter- 
national, SA.  of  Panama,  to  be  entitled  to 
a  licence  from  Beecham  Group  Ltd, 
Brentford,  Middlesex,  for  manufacture  and 
sale  of  amoxycillin  was  rejected  in  the 
High  Court  on  July  16. 

Bristol  claimed  that  outside  the  UK, 
Commonwealth,  Canada  and  the  US. 
where  Beecham  were  protected  by  patent 
for  amoxycillin,  they  were  entitled  to  a 
licence  because  of  an  agreement  in  the 
early  1960s  in  which  both  companies 
interchanged  research. 

Mr  Justice  Whitford  said  that,  under  the 
wording  of  the  agreement,  and  because  the 
patent  was  taken  out  after  the  period  of 
the  research  agreement  ended.  Beecham 
were  granted  costs  of  the  action. 


Comirge^rts 


Thursday,  August  15 

Northumberland  and  Gateshead  Branch, 
Pharmaceutical  Society,  28  High  Ridge, 
Hazelrigg,  at  8  pm.  Annual  meeting. 

Sunday,  August  18 

Doncaster  Branch.  Pharmaceutical  Society, 

Selby  Londesborough  Cricket  Club  ground,  Leeds 
Road,  Selby.  at  2.15  pm.  Doncaster  pharmaceuticals 
v  Selby  RUFG. 

Advance  Information 

International  Federation  of  Societies  of 
Cosmetic  Chemists.  Congress  on  "Cosmetics 
quality  and  safety,"  Grosvenor  House,  Park  Lane, 
London,  August  26-30  (£60  for  non-members  of 
IFSCC  affiliated  society,  £50  to  members).  Details 
from  Mrs  P.  M.  Salzedo,  Society  of  Cosmetic 
Chemists  of  Great  Britain,  56  Kingsway,  London 
WC2B  6DX. 
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The  VIVA 

gives  them 
everything 
they  want 
for  only  . 

GOOD  STOCKS  AVAILABLE 
PROMPT  DELIVERY 


£428 

INC.  VAT 


INTRODUCING 

VIVA 

126  INSTANT  LOAD 
For  the  vast  majority  of  ordinary 
men  and  women  who  just  want 
a  good  easy-to-use  camera  at  a 
very  modest  price. 

The  VIVA  is  produced  by  a  famous  French 
maker  who  specialise  in  producing  efficient 
cameras  of  advance  design  and  beautiful 
appearance  at  a  very  low  price. 
The  VIVA  has  proved  a  big  success  in 
over  70  countries  including  Japan. 

-Note  these  features  

■FIXED  FOCUS  "LEVER  FILM  WIND 
■DOUBLE  EXPOSURE  &  OVERWIND 
PREVENTION  «  SUNNY/CLOUDY 

SHUTTER  SETTINGS  ■  BUILT-IN  CUBE 
FLASH  ■  LARGE  CLEAR  VIEW-FINDER 
■  QUALITY  WRIST  STRAP  and  no 
strings  attached 'guarantee. 

SMART  CARRY  CASE  AVAILABLE 


Obtainable  from  all 
branches  of  Vestric 
or  direct  from 


"  SOLE  CONCESSIONNAIRES  (Importers  Exporters  Manufacturers) 

MENDEL  BROTHERS 

Ellesmere  Chambers  •  Church  St.  •  Preston  ■  Lanes 

Tel.  0772  55907 


Classified 
Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London,  EC4R  3JA. 

Telephone:  01-353  3212. 

Publication  date  Every  Saturday. 


Display/Semi  Display  £2-40  per  single  column  centi- 
metre, min  25mm.  Column  width  42mm. 
Whole  Page  £200  (254mm  x  178mm) . 
Half  Page  £120  (125mm  x  178mm) . 
Quarter  Page  £60  (125mm  x  86mm) . 
Lineage  £0-50  per  line,  minimum  5  lines  @  £2-50. 
Box  Numbers  £0  25  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  15%  on  13  insertions  or  over. 


Business  opportunities  Agents 


VETERINARY  PHARMACEUTICALS? 

Pharmacists,  have  you  investigated  the  market  oppor- 
tunities for  expansion  into  this  interesting  field? 

VetriPharm  offer  a  national  wholesale  service  with  a 
comprehensive  range  of  proprietary  and  "own  brand" 
animal  health  products  at  competitive  prices.  We  are 
also  specialist  fillers  of  aerosols  in  small  runs. 

VETRIPHARM  (Leven)  LTD., 
Leven,  Hull,  Yorkshire. 
Telephone:  Leven  (0401)  42508 


ARE  YOU  IMPORTING  OR  EXPORT- 
ING TO  PAKISTAN  OR  THE  FAR 
EAST.  We  run  regular  fast  overland 
service  to  Turkey,  Iran,  Afghanistan, 
and  Pakistan  at  cheap  rates.  All 
consignments  Warehouse  to  Ware- 
house. Contact:  International  Enter- 
prises, 30-32  Thomas  Street,  Man- 
chester M4  1ER.  Tel:  061-834 
1735/6527. 


For  Sale 


ONE  SIZE  TIGHTS.  Perfects  from 
£1.65  per  dozen  plus  V.A.T. 
Minimum  order  £20  overall.  Carriage 
free.  Price  List.  Edward  Kaye  Ltd., 
Coventry  House,  South  Place,  Lon- 
don, E.C.2. 


AUSTRALIA 

Small,  energetic  importing 
company  with  Head  Office 
in  Sydney  specialising  in 
Medical,  Surgical  and  Phar- 
maceutical can  accept  ad- 
ditional suitable  lines  for 
sale  through  Pharmacies. 
Nationwide  coverage 
through  all  wholesale  out- 
lets. 

Exclusive  deal  preferred. 
Director    visiting  London 
August. 

Write  Box  No.  2259,  c/o 
Chemist  &  Druggist. 


AGENTS  REQUIRED  to  contact 
Chemists  in  East  Anglia,  Essex  and 
North  and  South  Wales — to  introduce 
a  new  Children's  product  which  is 
being  advertised  nationally.  Replies 
to  Box  No.  2265. 


Auction 


Sale 


W.  S.  JOHNSON  &  CO 
10  Market  Square,  Buckingham 
Tel.:  2120 

In  an  Auction  Sale  to  be  held  in 
the  Moreton  Road  Sale  Rooms 
on  22nd  August,  1974,  at  11  am, 
there  will  be  included  the  con- 
tents of  a  Chemist's  Shop. 

Antique  Glass  Pill  Storage  Jars. 
Two  Carboys. 
Chemist  Shop  Rounds. 
Storage  Jar  Shelving. 
Drug    Run,    Sets    of  Scales, 
Brass  Scales,  etc.,  etc. 
Viewing  Wednesday,  21st  August, 
10  am  to  4  pm. 


PLEASE  MENTION  CAD  WHEN 
REPLYING  TO  ADVERTISEMENTS 
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j@rut 

For  the  very  best  in  Bubble  Bath  Gift 

Packs 

Appointments 

Sales  Services 


Pharmaceuticals  Division 

Pharmaceuticals  Division  has  a  vacancy  for  a 
pharmacist  or  a  person  from  an  allied  or 
associated  discipline  with  some  retail  or  hospital 
experience  to  assist  in  the  Sales  Services 
Department. 

The  work  is  interesting  and  varied  within  a  self 
contained  unit,  which  is  responsible  for  providing 
a  comprehensive  service  to  our  medical, 
hospital,  retail  and  wholesale  customers  and  also 
to  our  representatives. 
The  position  would  suit  someone  who  is 
interested  in  gaining  experience  in  the 
pharmaceutical  industry,  as  the  work  involves 
drawing  on  information  and  services  from  the 
many  other  departments  at  Glaxo,  both  within 
and  outside  the  Division. 
The  ability  to  express  oneself  verbally  and  in 
writing  is  an  essential  qualification.  Full  training 
will  be  given  in  correspondence  techniques  and 
the  successful  candidate  will  attend  appropriate 
sessions  of  our  next  representatives'  training 
course. 

The  company  has  excellent  conditions  of 
employment  with  pension  and  bonus  schemes, 
sports  and  social  facilities. 


Please  write  giving  brief  details  to  the  Personnel 
Officer  (JSP),  Glaxo  Laboratories  Limited, 
Greenford,  Middx.,  quoting  reference  AK.846. 


EXPORT  EXECUTIVE 

Required  by  Pharmaceutical  Co.  Experience  in  all  ship- 
ping routine  and  documentation  essential.  Good  work- 
ing conditions.  Some  overseas  travel  after  training. 
Salary  £2,500-£3,000. 

HALEWOOD  CHEMICALS  LTD., 
Horton  Road, 
Stanwell  Moor, 

Staines,  Middlesex.  Tel.  01-964  2402 


ATFIELD  —  Keen  Manager  required 
r  busy  well  established  business  in 
lopping  precinct.  Experienced  staff. 
Jacious  living  accommodation, 
jply  Ekins  &  Fisher,  145  Victoria 
St.  Albans.  Tel  63240. 


Please  mention  C  &  D 
when  replying 
to  advertisements 


INFORMATION 
•  DEPARTMENT 


Applications  are  invited  for  a  new  post  in  the 
NPU  Group  Information  Department. 

The  responsibilities  include  researching  and 
writing  as  well  as  active  participation  in  the 
day-to-day  running  of  the  Department.  Pre- 
vious experience  and  a  well  developed 
interest  in  writing  will  obviously  be  consider- 
able advantages,  as  will  a  wide  practical 
knowledge  of  pharmacy  —  particularly  that 
gained  in  retail  practice. 

Pharmacist  preferred,  but  others  with  the 
requisite  background  and  ability  are  also  in- 
vited to  apply.  The  post  carries  an  attractive 
salary  commensurate  with  qualifications  and/ 
or  experience  and  the  usual  pension  benefits. 

Apply  in  confidence  to  J.  Wright,  Director, 
NPU  Group,  321  Chase  Road,  Southgate, 
London  N14. 


Shopfitting 


COWLING 

s 

!M=ld=W 

a  low  cost, fully  guaranteed 
exterior  design  and  installation 
service  including  signs 
and  blinds  to  yourchoice. 

excellent  finance  terms  available 

01-653  0298  ' 
THE  SPECIALISTS 

PETER  COWLING  LTD        23  St  Aubyns  Road         Crystal  Palace  London 

SE19  3AA 

Low  Cost 
Unit 

Shopfronts 

600  Designs 


Take 
36 

Months 
To  Pay 


♦  In  Anodised  Aluminium 
•*■  Built  in  Illuminated  Signs 

Available  from  stock 

*  Installed  in  2  Days 
on  most  sites' 

UNIT  SHOPFRONTS  LTD 

LVP  House,  Park  Royal  Road, 
London  N.W.10.7LF. 

PHONE:  01-  965-  9712 


SHOPFRONTS  and  Interior  fittings 
by  Chemist  Specialists,  WARWICK 
SHOPFITTING,  20  Rudd  Street, 
London,  SE18  6RS.  Tel:  01-854 
0343. 


SHOP  INTERIOR  FITTINGS  and 
SHOPFRONTS  for  CHEMISTS 

Wide  choice  of  Modern  Equipment 

at  Attractive  Prices 
Free  Advisory  &  Planning  Service 
Phone  without  obligation 
061 -445  3506 
H.  A.  Peyser  20  Fairfax  Avenue 
Didsbury  Manchester  M20  0AJ 
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Hospital  appointments 


HACKNEY  HOSPITAL 

London  E.9. 


Applications  are  invited  for  the  post  of 

STAFF 

PHARMACIST 

(Salary  Scale  £2,481 -£3,1 20.  Plus  London  Weighting 
and  Cost  of  Living  Allowance.) 

to  develop  a  rationalised  service  to  the  adjacent  hos- 
pitals. The  post  will  be  based  at  Hackney  Hospital  — 
a  large  general  hospital  of  approximately  700  beds  — 
and  the  successful  applicant  will  be  invited  to  partici- 
pate in  the  Ward  Pharmacy  system. 
Further  information  available  from  the  Principal 
Pharmacist,  Tel.  985-5555  Ext.  135. 

Applications  in  writing  to  Personnel  Dept.,  St.  Bar- 
tholomew's Hospital,  London  E.C.1,  quoting  ref.  PH/ 
4673/CD. 


CRAWLEY  HOSPITAL 
CRAWLEY,  SUSSEX 

PHARMACIST 

(Part-time  or  Full-time) 

Applications  are  invited  for  a  post  at  the  above  modern 
hospital  to  assist  in  providing  a  comprehensive  service. 
Accommodation  may  be  available. 
Please  apply  to  Area  Pharmacist,  Courtlands, 
Parklands  Road,  Goring  by  Sea,  Sussex. 


GREATER  GLASGOW  HEALTH 
BOARD— NORTHERN  DISTRICT 

PHARMACIST 

Applications  are  invited  for  the 
post  of  Pharmacist  at 
Ruchill  Hospital 
Glasgow  G20  9NB 
Opportunity    for     a  pharmacist 
wishing  to  gain  experience  while 
participating  in  the  development 
of   an   improved  pharmaceutical 
service,    including    ward  phar- 
macy. 

Salary  scale  £1,872  to  £2,340  per 
annum  with  additional  payments 
for  threshold  agreements. 
Applications,  together  with  the 
names  of  two  referees,  to  Area 
Pharmacist,  Stobhill  General 
Hospital,  Glasgow  G21  3UW. 


HIGHER  CLERICAL  OFFICER  for 
Pharmacy  Department  of  National 
Heart  and  Chest  Hospitals  based  at 
Brompton  Hospital,  Fulham  Road. 
The  work  includes  ordering  and 
invoicing  of  Pharmacy  Supplies,  as 
well  as  Secretarial  support  for  the 
Group  Pharmacist.  Further  informa- 
tion from  the  Group  Pharmacist.  Tel: 
01-352  8121. 

Applications  to  Personnel  Manager, 
Brompton  Hospital,  Fulham  Road, 
SW3  6HP. 


WE  WILL  PURCHASE  tor  cash  a 
complete  stock  ol  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.  Ltd.,  6/7  Wellington 
Close,  Ledbury  Road,  London.  W.11 
Tel:  Park  3137-8. 


URGENTLY  REQUIRED,  all  Items 
connected  with  old-fashioned  Phar- 
macies— Runs  of  drug  drawers,  shop 
rounds,  jars,  etc.  Complete  Interiors 
of  pharmacies  bought.  Telephone 
Ashtead  (Surrey)  72319  or  write 
Robin  Wheeler,  "Maplehurst".  Park 
Lane,  Ashtead.  Surrey. 


GOOD  PRICES  always  paid  tor  com- 
plete old  Chemists  shop  Interiors, 
including  shelf,  drawer,  and  dispen- 
sing units,  showcases,  Jars  etc.  127. 
Pancras  Rd.,  London.  N.W.I  01-387 
R039. 
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HACKNEY  HOSPITAL 

London  E.9. 


Applications  are  invited  for  the  post  of 

PHARMACY 
TECHNICIAN 

(Salary  Scale  £1,134-£1,533  plus  London  Weighting 
and  Cost  of  Living  allowance.) 

to  join  a  team  of  staff  providing  a  progressive  pharma- 
ceutical service  to  the  psychiatric  unit  in  this  large 
general  hospital. 

Further  details  available  from  the  Principal  Pharmacist, 
Tel.  985-5555  Ext.  135. 

Applications  in  writing  to  Personnel  Dept.,  St.  Bar- 
tholomew's Hospital,  London  E.C.1,  quoting  ref  PTB 
4670/CD. 


Redbridge/Waltham  Forest  Area 
Health  Authority 

East  Rodlng  Health  District 

SENIOR/BASIC  PHARMACY 
TECHNICIANS 

Group  posts.  Must  be  ex- 
perienced. Salary  scales  Senior 
£1,458/£1,815  p.a.  Basic  £1,134/ 
£1,533  p.a.  both  plus  £126  p.a. 
London  Weighting.  Applications 
to  Senior  Administrator,  King 
George   Hospital,    llford,  Essex. 


GREATER  GLASGOW  HEALTH 
BOARD— NORTHERN  DISTRICT 

RUCHILL  HOSPITAL 
GLASGOW  G20  9NB 

Pre-Registration 
Pharmacy  Graduate 

Vacancy  at  above  hospital  to 
commence  as  soon  as  possible. 
Salary  £1,380  per  annum.  Thresh- 
old agreement  pay  settlements 
would  be  additional. 
Applications  to  Area  Pharmacist, 
Stobhill  General  Hospital,  Glas- 
gow G21  3UW. 


Miscellaneous 


FASHION  JEWELLERY 

Gentlemen  you  are  far  too  busy 
to  sell  our  vast  range  of  fashion 
jewellery,  so  why  not  let  us  sell 
it  (or  you  by  stocking  our  range 
ot  elegant  displays,  each  dis- 
playing a  fantastic  range  of  all 
the  latest  lines,  clearly  marked 
with  the  suggested  retail  price 
showing  you  a  handsome  profit 
margin  with  continuity  of  sales 
assured  by  repeats  from  our 
huge  stock. 

These  convenient  units  are  prov- 
ing to  be  a  tremendous  success 
with  Chemists  all  over  the  coun- 
try. Customers  areas  are  strictly 
observed  so  why  not  make  1974 
a  good  year  by  contacting  us 
now  for  our  representative  to 
call.  No  waiting,  goods  left  on 
the  spot  and  working  for  you 
within  seconds.  Alternatively  we 
send  assorted  parcels,  just  state 
how  much  you  wish  to  spend, 
min.  £30,  seven  days  approval. 
We  are  proud  of  our  parcels  and 
you  will  be  very  pieased  that 
you  contacted 

R.  F.  Vernon  &  Co 

52  Mount  Road,  Leicester 
Tel:  Day  0533  26403 
Night  0533  675327 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
34  Shudehlll,  Manchester  M4  1EY 
Tel:  061-832  6564 

Largest  and  most  exclusive 
selection  of  Necklets,  Brooches, 
Chainbelts,  Dress  Rings,  Ear- 
ings  (all  types).  Hair-Orna- 
ments, etc. 


PREMATURE  EJACULATION  can  be 
prevented  with  DEFERGEL.  6  tubes 
£2-75  (Retail  75p)  plus  VAT  Post 
Free  —  Lloyd's,  51,  Albert  Road 
Southsea,  Hants. 


INFORMATIONI 

Tablet  &  Capsule  Identification 
Guide. 

Buyers  Guide. 

Multiple  Retail  Outlets  and 

Wholesalers. 

Hospital  Pharmacists. 

Pharmaceutical  Organisations. 

These  are  just  some  of  the 

sections  included  in 

CHEMIST  &  DRUGGIST 

DIRECTORY  1974. 

The  essential  reference  for  every 

pharmaceutical  Retailer, 

Wholesaler  and  Manufacturer 

Send  for  your  copy  today  to: 

Chemist  &  Druggist. 

25  New  Street  Square. 

London  EC4A  3JA 

01-353  3212  (Mr.  Hayes) 

Price  £7-50  inc.  postage  and 

handling. 

C&D  Subscribers  only  £4  50  inc. 
postage  and  handling. 
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Full  details,  trade  price  lists  and 
display  material  is  available  from 
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skin  care 
preparations 
with  added 
Vitamin  E. 


Specially  formulated  by  a  Harley 
Street  dermatologist,  the  new 
INTERVAL  range  of  skin  care 
preparations  will  be  backed  by 
advertising  in  Vogue  and  Harpers  & 
Queen.  Interval  offers  you  a  com- 
plete range  of  skin  care  prepara- 
tions. Ask  about  our  BONUS 
OFFER  ON  SPRING  MOISTURE 
protective  moisturising  lotion.  In- 
crease your  profits  NOWIII  By 
stocking  INTERVAL  today. 


Head  office:  Doctor  D's  Products  Limited  _ 
^33  Bethnal  Gree^oa^^nd^nE^D^Tel^Ol^^^^^^^ 


The  Triangle  Trust 
helps  people  of  the 
Pharmaceutical  Industry 


The  Triangle  Trust  1949  Fund  is  an  indepen- 
dent charitable  trust  administered  by  a  Board 
of  Trustees.  Its  primary  aim  is  the  relief  of 
hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed,  or  formerly  em- 
ployed in  the  pharmaceutical  industry  in  Great 
Britain  and  the  British  Commonwealth.  Such 
relief  may  include  assistance  with  the  educa- 
tional expenses  of  children. 

The  Trustees  are  also  prepared  to  consider 
applications  for  financial  assistance,  beyond 
the  scope  of  an  employer's  responsibilities, 
with  education  or  training  in  general  or  special 
subjects,  including  music  and  the  arts. 


For  additional  information,  or  to  apply  for 
assistance,  write  to: 

The  Secretary,  Dept  CD 
The  Triangle  Trust  1 949  Fund 
Clarges  House,  6-12,  Clarges  Street 
London  W1Y8DH 


MIGRAINE  ? 

HOW  YOU  CAN  HELP 


Your  customer  (and  millions3  like  her)  has  regular  attacks  of 
migraine.  She  comes  in  for  sympathy  and  common  analgesics, 
which  at  best  may  only  afford  inadequate  relief.  Yet  it's  a  problem 
Migraleve  might  very  well  solve. 

Only  a  fraction  of  migraine  sufferers  have  consulted  a  doctor 
for  it.  So  how  are  they  to  know  such  a  product  as  Migraleve 
exists,  unless  they  (earn  it  from  you?  (It  is  advertised  only  in 
medical  journals)  Migraleve  is  the  only  specifically  anti- 
migrainous  ethical  preparation  which  can  be  counter-prescribed, 
and  is  backed  by  extensive  British  clinical  trials  which  confirm12 
the  effectiveness  of  non-ergotamine  Migraleve  in  the  treatment 
of  migraine. 

•  considerably  less  vomiting  than  with 
ergotamine-based  treatment1. 

•  can  be  continued  with  safety  for  as 
long  as  necessary — therefore  should 
be  tried  first1. 

•  effective  in  79%  of  migraine  attacks 
— and  preferred  by  65%  of  ergotamine 
users2. 

References 

1.  Practitioner  (1973)  211,  357 

2.  Medical  Digest  (1972)  17,  7 

3.  Latest  published  estimates  of  prevalence  gives  an 
average  of  17%  of  all  men  and  27%  of  all  women 

Formulation 

Migraleve  Pink  Tablets  contain  buclizine,  para- 
cetamol, and  codeine. 

Migraleve  Yellow  Tablets  contain  paracetamol 
and  codeine. 


mm  JV  #  NON-ERGOTAMINE  m 

Migraleve 


® 


(Dept. 


For  full  clinical  information  write  to: 

International  Laboratories  Ltd., 
lGR/5)  Sunbury-on-Thames,  Middlesex 
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This  is  Power  Plus.  A  new  range  of  alkaline 
manganese  and  mercury  batteries  from  Vidor. 
With  Power  Plus  added  to  our  existing  range 
of  standard  batteries,  we  can  put  you  in 
complete  power. 

There's  a  growing  market  for  alkaline 
manganese  and  mercury  batteries.  That 
means  a  growing  profit  for  you  with 
Power  Plus.  All  kinds  of  equipment 
manufacturers  are  recommending  Power 
Plus  type  batteries.  From  hi-fi  to  photo- 
graphic. From  hearing  aidsto  radios. 
They  have  up  to  eight  times  the  life  of 
standard  batteries.  They  give  constant 
voltage.  There's  no  leakage  to  damage 


expensive  equipment.  And  their  shelf  life  is 
much  greaterthan  standard  batteries. 

It's  as  easy  to  stock  our  Power  Plus  range  as  it 

is  our  standard  range.  You  can  get  them  either 
from  our  own  vans  or  through  your  usual 
battery  wholesaler.  And  when  you  get  into 
complete  Vidor  Power,  we'll  be  right 
behind  you. We'll  supply  you  with  a 
variety  of  eyecatching  sales  aids,  so 
you  can  makethe  most  of  new  profitable 
Power  Plus. 

For  further  information,  or  sales  aids, 
contact  Crompton  Parkinson  Ltd., 
50/52  Marefair,  Northampton  NN1  1  NY. 
Tel :  Northampton  30201  (STD  0604). 


The  people  in  power 

A  HAWKER  SIDDELEY  COMPANY 

ALKALINE  MANGANESE  AND  MERCURY  BATTERIES- FROM  VIDOR 


